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Abstract: The present study examines the impact of social media marketing
on brand equity & consumer response to a luxury service brand. The present
research is an applied & descriptive survey study. The statistical population
of this study was the consumers of sports services of Enghelab Sport
Complex, 200 of whom participated in this study. The data collection tool
was a questionnaire that it’s content validity was examined through the
opinions of 7 experts. Cross-sectional loads of the items, cross-sectional
validity, & average variance extracted were used to evaluate the construct
validity. The reliability of the questionnaire was also assessed by using
Cronbach's alpha & combination reliability indicators. Data analysis was
performed using the structural equation modeling technique in the PLS
software. The research findings showed that social media marketing has a
significant & positive effect on consumer response & the brand equity of
luxury brands. Accordingly, luxury brands can utilize social media
marketing activities to influence brand equity & consumer response which
leads to an increase in their market share & sales.
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Figure 1. Conceptual Model

TS (985 ) g A g (ol Slus b

sloailo, > OMEl 1559 acgorme 2b)lL laclé —
)l 36 degeme cpl Wy 0oy (05)) 2 sleiz]

sloailo, > OMEl 1559 acgorme 2b)lL lac)lé —
O 15U degesme oyl Glods BUESB pae Fwly g (slois]

Zob o MBI By dsgeme My ok (Bl -
R NI L FRE] IR CRVEL SRV

g wlbiig y
Do sy olel 5 )l Ba Ll e
oigly ol bl el Ll ilen —(ives g5
MBI ()9 (Sin ) dsgerme (bjyg Gledd (AT pan
Il slaale) Gb)lib pae o caa Wdg
Sy oy (03] e i S (VIY) o5 5 S dolidio
Gl pite o Cua g (V0WA) S g gt dsliduyy
A5 oalatwl (Vo VF) o) Ken 5 (6355 doliduoys 5l 0053 puno
L slaal glaailoy QL)L pte p Jotidie olog anliiin
92 b8y oy U35l (28le yeite o Jlg 03jL g (oo 035 oty
b oS B pae gl yuie «ulis 3 9 Jlpw Cdn g wlide 035
MR lye 9 y90 2ly) D9 Jlgw 03 9 wlide 035 4w
slroser lawste | 6 Y b 1 ealitl b bedly (gy9l>,5
@85 I3 w390 Ay Cupde 9 B Capde o b)lil
oy bass (GbE )l dhwghy wlidny 2ly) 0gde



e RS Banis] 53 (559 (Flond iy (b 15l anllan

4 bgye cpSeiul Jao ggoil e 0 geil (AT s
Voo ol b & cwl opSoslul Jnl cuaS )y
2 lp olalie Oljgdoe gemme SSO .l ouds odly isles
sy ot ol jgdome ggeome SSE (laiy e Sl
|, STzl el Lasls 35 SSE/SSO 5 slay pwide Sob o
(Q2) oz slayiia STyzil jlael padls 51w o oLt
ol oy casbie kS Sl Jio sl e
rSois] 3l e oanlie BB Y ojlad Jods 5> 45 5kis

b el cudS

&l (2lgy oy et L ) Jgsa
Table 1. Index of Construct Cross Validity
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