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ABSTRACT

The purpose of this study is to identify and analyze strategies for enhancing the
credibility of team sponsors, with a particular emphasis on media influence
among fans of the Iranian Football Premier League, utilizing futures research.
This research is applied and analytical-exploratory in nature. A group of 20
selected professors knowledgeable about sports team sponsorship, along with
selected managers from Premier League football teams, sponsors of these teams,
and a few chosen fans, were identified as a standard sample for qualitative
interviews. Subsequently, 15 individuals from this statistical community
expressed their willingness to participate in a cross-sectional analysis. To
analyze the data, a combination of expert panels and Mic Mac crossover effects
were employed. The findings revealed that the most significant drivers for
improving the credibility of team sponsors, as emphasized by the media among
fans of the Iranian Football Premier League, are as follows: Publishing the level
of commitment and dedication of the team sponsor to their obligations;
Highlighting the achievements (successes) of the team sponsor in the media;
Sharing future sponsorship plans for the team; Publishing team members'
opinions regarding the sponsor; Showcasing the material and spiritual
contributions of the sponsor to the team. It is recommended that managers of
mass media and specialized media for Premier Football League clubs (including
websites and social networks) reflect the achievements, honors, and programs
of financial sponsors based on factual information. This approach can leverage
the validation of players, coaching staff, and management to enhance credibility
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Extended Abstract

Introduction

Sports is one of the most popular social phenomena
of the present era, capturing the attention of various
segments of society, including manufacturing and
service companies. Today, organizations have
learned to leverage the sports environment
effectively, with financial support being the most
common approach. This support is often promoted
through athletes, events, teams, and sports clubs,
ultimately enhancing the visibility of the company's
products and services and driving sales. Corporate
sponsorship of sports is a mutually beneficial
arrangement, where both the sponsor (the sponsoring
company) and the sponsored (athlete, event, team, or
sports club) gain advantages. One of the primary
sources of income in sports comes from financial
support provided by private companies and factories.
Historically, government funding was the main
source of financial support for sports teams; however,
due to reduced government investment and funding
shortages, private companies have increasingly filled
this gap.

The mutual benefits of sports and financial sponsors
are further strengthened by the media, which
increases the audience for sports. With the
significance of media influence on the interaction
between sports sponsors and fans established, an
important question arises: How does mass media
exert its influence in this context? When fans observe
that a sponsor supports their favorite team—injecting
funds to acquire players and cover team expenses—
they often develop a sense of loyalty to the sponsor.
This loyalty can manifest both subconsciously and
consciously, leading fans to use the sponsor's
products and services whenever possible. Under these
circumstances, not only can many of the costs
incurred by the financial sponsor be recouped in the
short term, but the sponsor's brand also gains
recognition among the community, including
competing teams. This results in a long-term
enhancement of the sponsor's image and credibility.

Methods

This research is classified as analytical and
exploratory within the framework of applied research,
utilizing innovative methods from future studies. To
analyze the information, environmental scanning and
interaction/structural effects analysis were employed,
with the specialized future research software
"Mikomak™ facilitating the process. Data collection
methods for this research included reviewing sources
and documents, as well as conducting environmental
surveys through interviews, expert panels, and Delphi
surveys. The objective of these reviews and surveys
was to identify strategies for enhancing the credibility
of team sponsors, particularly in relation to media
influence among fans of the Iranian Premier League,

and to examine the factors that affect this credibility.
The literature review was conducted by consulting
various books, articles, reports, interviews, and news
available in both general and specialized global
databases. After searching for relevant keywords and
refining a selection of pertinent sources and
documents, a substantial number of trends, measures,
policies, and programs impacting the current status of
team sponsor credibility—especially concerning
media influence among fans of Iran's Premier
Football League—were identified, along with their
potential futures.

Results

The priorities of the key driving forces identified in
this research, as determined by the output of the Mic
Mac software (sum of the influencing lines), are
presented in Table 6. The analysis revealed five
primary drivers that significantly influence the
credibility of team sponsors among fans of the Iranian
Premier League. These drivers, in order of
importance, are: Publishing the level of commitment
and adherence of the team sponsor to their
commitments;  Publishing the  achievements
(successes) of the team sponsor in the media;
Publishing the future plans of the team sponsor for the
team; Publishing the opinions of team members
regarding the sponsor; Distributing material and
spiritual services that support the team. The findings
indicate that these drivers have a greater influence
compared to other factors. To enhance the credibility
of team sponsors, it is recommended that managers of
mass media and specialized media outlets associated
with Premier Football League clubs—such as
websites and social media platforms—reflect the
achievements, honors, and plans of financial sponsors
accurately and based on factual information.

Conclusion

Given the significance of enhancing the credibility of
financial sponsors for Iran's Premier Football League
teams among fans through media channels, the present
study aims to identify and analyze strategies to
improve this credibility, with a focus on prospective
research. Previous studies have highlighted the
positive impact of financial support from production
and service companies on the credibility of financial
sponsors. One effective strategy for improving the
credibility of team sponsors, particularly through
media engagement, is the publication of future
programs and plans of financial sponsors for the team.
Each sponsor has unique strategies to maximize the
benefits of their support, making it essential for the
media to disseminate these future plans to fans. This
transparency can significantly enhance the credibility
of the sponsors. Additionally, publishing the opinions
of team members regarding their sponsors is beneficial
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and can further bolster sponsor credibility. Based on
the research findings, it is recommended that
managers of mass media (television, radio,
newspapers, etc.) and specialized media outlets for
Premier Football League clubs (websites and social
media platforms) accurately reflect the achievements,
honors, and programs of financial sponsors. This
approach can leverage the endorsement of players,
coaching staff, and management, thereby enhancing
the sponsors' credibility. However, it is crucial to
ensure that the sponsors selected are reputable, as fans
may be inclined to use products and services endorsed
by athletes without due diligence. Managers of sports
clubs should go beyond contractual obligations and
actively work to improve the credibility of sponsors in
the eyes of fans. By focusing on the identified drivers,
sponsors will be more inclined to sign long-term
contracts, ultimately benefiting the development of the
club.
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