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ABSTRACT
investigating the impact of the technology environment on marketing

development in the Iran Pro Wrestling League. The research community
included 16 people from officials, wrestlers, wrestling team managers, coaches
and sponsors. The sampling method was purposeful and accessible. The data
collection tools were semi-structured interviews and review of research
literature. A set of codes and concepts were collected through open coding and
important categories were obtained. In the axial coding stage, relationships were
established between the categories obtained in the open coding stage and these
categories were determined in 6 titles and in the form of a paradigmatic pattern.
In the next stage, 85 concepts were obtained through open coding, which created
56 subcategories by categorizing these codes. In the axial coding stage, 16 main
categories were classified. The results showed that in causal conditions, costs
paid by fans using technology, website security and comparing the cost and
benefit of technology in sports marketing; in the axial category of technology in
sports marketing; in contextual conditions, desirability of income from wrestling
through technology, desirability of income through marketing and profit from
technology; in interfering conditions unfamiliarity of organizers and managers
with the digital space caused them to have less inclination towards technology.
In strategies, creating a virtual space, creativity and entrepreneurship in
marketing development, organizing online predictions, using modern
technology in the sports hall and internet advertising and in consequences
positively behaving fans play a role. Based on the findings, wrestling officials
need to use various technologies in the field of wrestling marketing.
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Internet Sales, Iranian Wrestling Premier League, Grounded Theory, Marketing,
Technology.
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Introduction

still requires financial resources to operate. The most
important responsibility of sport managers is to
address this financial need. Financial issues
sometimes arise in sport to the extent that growth
stagnates. At such times, deploying sport marketing
techniques can help alleviate financial problems. Sport
has become a major social and cultural institution that
profoundly impacts many people's lives. It also serves
as a symbol of health, peace, and occasions for
political, cultural and social. Over the past two
decades, marketing efforts have played an important
role in promoting sports organizations. Sports
organizations that successfully implement marketing
programs can cultivate long-term relationships with
fans, increasing customer retention. Communicating
with customers through marketing bolsters loyalty,
improves problem resolution, and boosts fans'
willingness to support teams and events via their
behaviors. An increasing focus on marketing plans
among sport marketers is shifting emphasis to
customer retention. Sports marketing activities
involve various stakeholders, programs, businesses,
product development, and promotion of goods,
services, and events for sports fans. Key elements
include sports programming, marketing mix
strategies, and sponsorships - areas sports teams must
prioritize to effectively carry out sports marketing at
events.

Technology has significantly impacted organizations
worldwide in  recent decades, necessitating
infrastructure reevaluation. To succeed, sports
organizations must adapt administratively and
managerially to leverage new technologies as drivers
of growth. Relationships exist between receiving
information via digital channels, communication,
sharing, sponsor perception, and fans' willingness to
consume associated products/services.

Methods

This research is a qualitative study in terms of type and
data analysis. The research method is qualitatively
based on grounded theory. The research population
includes officials, wrestlers, wrestling federation
managers, coaches, and sponsors. The research sample
consists of 16 individuals, including the head of the
wrestling federation committee, the coach of the
national youth freestyle wrestling team, the Asian and
world champion in Greco-Roman wrestling, the head
of the wrestling association in Babol, the former coach
of the national junior Greco-Roman wrestling team,
the Asian champion and coach of the national junior
Greco-Roman wrestling team, the sponsor of the
Arash Zain team, a member of the Iran's Big Market
team, the host of the Golden Circle program, the coach
of the national beach wrestling team, the world
champion and coach of the national deaf wrestling
team, the secretary of the Babol wrestling association,

the wrestling education and training officer, the head
coach of the premier league team, the wrestling
education and training officer, the coach of the Arash
Zain teams, and the wrestling association of Khorasan.
The sampling method was purposeful and accessible.
The data collection tools were semi-structured
interviews and research literature review. The Strauss
and Corbin method were used for data analysis. The
codes obtained from interviews and documents were
categorized into three stages: open, axial, and selective
coding. In each of these stages, the responses to the
guestions were compared with each other.

At the end of the data analysis process, the open
coding begins and ends with selective coding, and
ultimately, a grounded theory paradigm model is
designed. To validate the reliability and validity of the
codes, they were provided to a number of professors
and interviewees. Finally, after completing various
stages of the research, a conceptual model for
marketing development in the premier wrestling
league was designed

Results

Causal conditions look for the causes of the main
phenomenon in the subject of research. which includes
the following: usefulness for sports organizations
(managers' thinking based on the use of technology,
training courses, electronic and digital consultant
meetings and infrastructure development); Costs paid
by fans using technology (ticket pricing for events
through the site, communication between the
strategies. These conditions are limiting the strategies:
the desirability of wrestling income through
technology (television and satellite broadcasting,
cooperation and provision of electronic services to
subscribers (Irancell, Hamrehe Aval and Rightel),
increasing liquidity through virtual space), the
desirability of income through marketing (increase of
marketing professionals, awareness of marketing
methods, use of billboard advertisements in the city
and advertisements through virtual space) and profit
from technology (broadband speed, providing internet
throughout the country, profitability of using modern
technologies, increasing purchase of products and
services sports and increasing participation).

Axial category which is a phenomenon that is the basis
of the process. This category includes the use of
technology in sports marketing (providing internet
services for fans, the use of new technologies by the
organizers of wrestling matches in the competition
environment, using technology to manage the holding
of matches, television broadcasting, providing
services to financial sponsors).

Strategies that include actions, interactions, and
emotions that result in a focal category. In other words,
strategies include behaviors, activities, purposeful
interactions, reactions and feelings that are obtained in
response to the central category. These strategies
include: creating a virtual space (creating websites and
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virtual channels for the wrestling federation),
creativity and entrepreneurship in  marketing
development (media and satellite coverage of the
premier wrestling league, creating suitable platforms
in internet marketing, using advanced technologies in
line with Developing the ability of wrestling and
creating a marketing website in the sport of wrestling),
holding online predictions (encouraging fans to watch
wrestling matches online, predicting wins and losses
online and creating a fan center online), using modern
technology in the gym (using spider cameras) and heli
shot, standard mattress, standard shoes and clothes
with modern technology), Internet advertising
(attracting fans, attracting financial sponsors and
attracting sports marketers).

Consequences are the results that arise as a result of
adopting strategies. Such as the positive behavior of
fans, financial sponsors and the responsibility of
wrestling (positive impact for both fans and sponsors,
the visibility of digital broadcast rights for the
visibility and analysis of games using internet
advertising technology and the reuse of technologies
for the purchase of sports products and services).
Interfering conditions are conditions that give
direction to strategies, but are not decisive like
contextual conditions. These conditions include: the
officials' little acceptance of technology (traditional
view, traditional holding of competitions,
unfamiliarity of the organizers and managers with the
digital space), the economic plans of the organizers of
the premier wrestling league (the understanding of the
fans and officials of the use of technology for
marketing) and the positive effects of technology In
sports (tendency of people to internet spaces,
availability of information for fans, encouragement of
fans).

Conclusion

modern society. Every era utilizes various
technologies to engage audiences for sports. A major
recent development is the rise of social media, with
millions of users on virtual channels well-suited for
extensive advertising and marketing. Athletes, teams
and clubs leverage platforms like Facebook, Twitter
and Instagram to interact with fans. Applying
marketing concepts to sports products and services is
critical for industry success.

New technologies have also facilitated globalization.
With smartphones and widespread internet access,
people worldwide can follow games virtually. Thus,
many sports federations develop strategic digital
presences. In wrestling, the Premier League organizers
need large audiences and revenue beyond traditional
marketing. Therefore, utilizing digital strategies can
attract and retain fans while promoting brands and
fostering communication to meet fan expectations -
positively impacting the wrestling industry.

Today, technologies profoundly impact sports
marketing. Social media platforms host sports ads and
events. This influences how people experience games
in-person versus virtually. Wrestling enjoys deep
interest, so broadcasting Premier League matches
across media engages more people and facilitates
product/service sales through marketing.
Technology's spread and impact on sports is
undeniable. The internet and e-commerce specially
enable product/service sales and economic efficiency
in sports. Wrestling competitions need state-of-the-art
technologies to attract broad audiences. However,
federation and group sites provide limited team
information. Most fans now seek online data, so
specialized sports marketing sites are needed.

Limited information technology adoption, especially
in internet marketing, disregard for
creativity/entrepreneurship hinders  wrestling's
marketing development and income potential.
Absentee ticketing, online betting, and sports
product/service e-commerce platforms could spur
growth. Research corroborates technology's positive
effects. Premier League venues upgrading facilities
with modern technologies like video replays, indoor
digital advertising, and coached/refereed knowledge
engages audiences and participation. Cyberspace and
advanced technologies greatly aid wrestling
marketing. Federation organizers and marketers must
apply diverse techniques linking fans to the sport. As
personal preferences dictate product/service use,
technology environments stimulate sports marketing
through new revenue streams.

This study discussed technology environment's impact
on Iranian Wrestling Premier League marketing
development. Findings indicate marketing needs exist
across fields, including sports. Leveraging technology
tools can stimulate growth through expanded revenue.

KEYWORDS
Internet Sales, Iranian Wrestling Premier League,
Grounded Theory, Marketing, Technology.
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e iy

kol s 553 slio

Povtys

2 5955 ki b

B9 sl

Slr GiPeSS Cungllas

9539 slaglejle

Caly (By5) By

a8 gl

9 Bl (sl i

ol el (659095 3l oolial auly (ol yene S5
Dy Gy 00 N Caxio jl pgle
il pskatods (Ystuo gl (jsal (slaog dlx]
Do cn dags el (B9 ) (de SFPFSS I Yt
Ol 5 (Y gte 5k 1> el (S S0l ol Sl
Db Jlo
el Vot Sl I bcsdloy; dng 5 Jlowd
29000 (Jlo sl 0l

ol el Colw Gk jl bolygy culy (6)l38Cuesd
S9dcen (loj 9 Aja b (g g b

oiaddlyl Y ghune 5 (g 8cuds Colw o bL) sl

ENgaze ()8 ORI s 31 oslinad (lidl a0 Wlgige s oleinl, 5 b
S K
{ Slosscal, claasa .
- 5 oozl L o olgn 3k s s oyl Bk jl (S (o859 Y gaze (B9)8 L
3 09 SR | s I ooy o e e
RS . Sl (2555 2Ll 9 SIPIESS o ewlie Ngm Ol e
—‘-13 Loga>ps 5

d;sﬁ-é o (o 85

ol oo | o plals g igd il

st Db 0 (h3yg el yldn Gl cely
533 YU sl g )olid
o "'l '“&Lf” bl el 3 (gl o yium o)
aden ol plisab] el 559 B9l
el g so B )l s 809 B9 8l

Sl Coial

Odgize 5l Qo]
Colw

el he,8 il

o185 dly s duldo
59 2Ll 2 GilesS

5 Ygame blik slacels 4 glblse (luebl
Dol (hhyg 2 SIPFSS gy el (o3))9 less
ML) gly colw cugal (gylaid] cwudle gy
5 s osliz) o5 liseb] el olis 51 A o2lizl
Dgdier Gk ol jl bl 9 &3PS
9 g Sledd g Y guamme (Bl by 5 O
055> 0 dgw Gl el 3559 ) (559lST 55 B4
D9850 12559

WS oo 0, ponto 4y aS 3)l> dgzg

Ol el W8 jeme g olwl &S Canl (glonyay 16950 By
b ol lp o s9d0 485 Jlai > Slyie lon 4 dlgde
plo gs 0 ¥ Jodo )3 4 jebled .l sdel gz 4 2 )b



AY Ol iS5y S 5k Arwgi o (55999 il r Sl 5

ol Bl ol b b o olgio g 5l (5aoS £ Uy
Table 4. Open Codes and Categories Related to Causal Conditions

S B sho! dsle £ swdshe medlio
. & s siaSs i 3 oblsn gl sl Sloss )
) J J . . . .
3 3 iiss olblsa (gly Byl loss el (559 2bl3L 9 3PS5 Boyb
009 RN

dgdie by jl Cale>

20 S 1y s pualy Gloasl &S cuwl oyl o 2 gl 5 Jas|

S bl oo 4 i o SLadlgio g 5 (S5 .0 Jgua
Table 5. Open Codes and Categories Related to Underlying Conditions

Sl bl ol e 3 Sadghe U
et ozl SISl (dlognle o grssh i ) edlil
Lal3 Cpgllae stellone 5 (e Db (8119 0 SIPFSS drwg csly
3 S S5 O e yl8em Gl (Sl cless Ll )l
SiPeSS Bb S g jlesles el (Ul 5 ol ohen (Juslnl) (S ke
Dgdige (B39 0 Syglage i
g Vg (g b Gllil  (gilre slad sk 5l (Soas 38
Gilme slad p cless Db S 0599 53 (6yglem Lyial33l el
Sal3 Congllae bl (Sl GRIEL g slagidess ) eslawl Al
3 38 059 Sbre glad Sy Vgtaa Jlo 5 ) el
SIS Gusb Ded e (S pp S Clilue
bl plaasie il 0 48l Cb)lib Glaasis 505,84
5 2el, Capgline g 2ol Gl el (359 059>
sl sk Gl ok BT L3k Bk Sl 85y )3 (S Gl
1 Skl (g Jle Mie | ot Sl 0
Ry s
—i gedo Olids ookl 1 edlimul g el bl jelaiea
:g; e g > Canl 5l ks sl B9 035> 53 SIS
g oolitl s sl gy 1 &S
lad b jlolds gaedde (RlEl claghy, 5l S
Sixe 5 gl s9a gl Gl g (B39 oliblge
glad i S s lisy Vst
el (gjlome
3 Jols 390 Jodlial g2 ygloge Gl edlitel By Aoy e
SiPPSS oo slasidlsss Dgd e Syglge el 3 o, (slas3glgiss
g O¥game 3 GlEL (B Slesd g SV gaze b5 i3Sl
89 ©lers ol ol g wptis 3 5 ol @)l 550
e 5igles I oslanl b wlgi e Jels
g
oS )lie i3Sl 5 Sibre sblad p cSlie Sl

olbler yiin Cle el Byl opl 5l b)lk
Sydie Jo Gl g




VFeY oF 55loud (o0 5,90 ¢ o) y9 AL, jo Wlbls,l co pow

Slolas] 5 STy olsdun Mol dacoll da i, Lol

Hgdse 8L (5yg7ne dgie ) Fuly 53 & i

W3 y2]) 41 b o gladlgho 95U slaas T Jgua
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Figure 1. The Effect of Technology Environment on Marketing Development in the Wrestling Premier League
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