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Abstract

Instagram has increasingly become a tool for sharing visual
content for professional athletes.Therefore, the purpose of this study
was to use Instagram as a personal brand management tool for
professional athletes. The method of qualitative research was
quantitative content analysis. 472 Instagram posts of two professional
footballers (Cristiano Ronaldo & Lionel Messi) were analyzed, in
which the photos were categorized based on product-related & non-
product-related attributes. Statistical analysis included analyzing the
content of Instagram posts & examining the number of likes &
comments on the athletes' Instagram page.The findings showed; for
both athletes, posts with non-product-related features were
significantly more shared than posts with product-related features on
Instagram.The number of likes on posts with product-related attributes
was significantly higher than the number of likes on posts with non-
product-related features for both athletes.Also, the number of
comments in posts with product-unrelated attributes content was
significantly higher than the number of comments in product-related
attributes posts for both athletes.This study shows that Instagram
facilitates the understanding of how fans engage & interact with posts
related to athlete brand attributes, & fans can play a more active role
in the athlete brand building process through likes & comments.Based
on this, it is suggested that professional athletes should have a greater
understanding of the semiotics of images for posts in order to increase
the number of comments & likes of their fans.

Keywords : Instagram, Brand Management, Professional Athletes
Brand Attributes.
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Abstract

In this research, the indicators & tools of integrated marketing
communication in the clothing & sports equipment industry are
examined based on Hierarchy of Effects Model. The research method
was descriptive-survey & data were collected by a researcher-made
questionnaire. The face & content validity of the questionnaire was
confirmed by experts & due to the incompatibility rate of the
questionnaire (less than 0.1), the research tool had good validity &
reliability. The statistical population of the study consists of 38 sports
marketing experts & specialists. The data were analyzed through
Analytic Hierarchy Process (AHP) & Expert Choice software. The
findings showed that creating awareness & knowledge with final
weights of (0.278) & (0.255) is significant for cognitive purposes; desire
with final weights of (0.257) & (0.232) is significant for emotional goals,
& reliability & action (purchase) with final weights of (0.231) & (0.307)
are of great importance for behavioral goals in the Iranian clothing &
sports equipment industry. Also, the results indicate that advertising
with the final weights of (0.313) & (0.260) to create awareness,
respectively, & public relations with the final weights of (0.206) &
(0.300) to create knowledge are the first priority among IMC tools in
HET communication model. Consequently, manufacturers & sellers of
clothing & sports equipment are recommended to sell their sports items
using integrated marketing communication tools to create awareness &
knowledge, desire & craving, & creation of confidence in customers
through advertising & public relations, sales promotion, sales personal
& direct marketing.

Keywords : Integrated Marketing Communication, The Hierarchy
of Effects Model, Incompatibility Rate,Analytic Hierarchy Process
(AHP).
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