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ABSTRACT

The Internet and social media make sports marketing easier. Historically,
television has been the main source of income for top sports teams, leagues and
sports associations. The purpose of this study is to investigate the impact of
social media and the Internet on the marketing of sporting events. The Internet
creates new opportunities for distribution and consumer needs for sporting
events. Social media is creating a new form of communication between fans,
athletes, teams and supporters, and mobile technology is evolving so that fans
and consumers of sporting events can follow sports content in general as well as
live everywhere. These changes also create very strategic challenges and
opportunities. The method of this research is the study and review of sites and
social networks, as well as the translation of different articles in this field in
several frameworks and ideas, including the sports ecosystem model, event
marketing, star marketing, and international differences in watching sports.
Based on the research results, a framework for developing social media strategy
was strategy to be used. The result of integrated marketing shows an increase in
maturity in terms of creating an integrated strategy that combines the active use
of social media platforms and internal systems using social media and
communities that focus on the website of the club or federation itself.
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Introduction

The media in the new age is one of the inseparable
factors of daily life. The press, radio, television, Internet
and websites are among the media that are always used
by people in the community and attract their own
audience in proportion to their efficiency. With the
advent of the Internet and online computer networks in
today's world, the organization's website, is the first
point of contact between users and the organization and
services. Internet and social media make sports
marketing easier. Historically, television has been the
main source of income for top sports teams, leagues and
sports associations. The purpose of this study is to
investigate the impact of social media and the Internet
on the marketing of sports events. The Internet creates
new opportunities for distribution and needs for
consumers of sports events. Social media is creating a
new form of communication between fans, athletes,
teams and supporters, and mobile technology is
evolving as fans and consumers of sports events follow
sports content in general as well as live everywhere.
These changes also create very strategic challenges and
opportunities.

Methods

In the present study, in order to examine the strategy of
social media and the Internet in the marketing of sports
events, a review of research on the role of social media in
retrieving sports events was used; And its challenges and
search for articles in reputable databases PubMed, and
science Direct as well as Scopus and search for keywords
in the field of sports marketing, Social media, Internet
strategy, sporting events are based on the researcher's
experiences and asking questions of sports event and
marketing experts. So far, a small number research has

been done on the impact of social media on sports events
retrieval. This study reviews the research conducted in the
mentioned period to achieve results in holding events and
social media and sports events marketing, as well as how
to increase revenue. In this research, the researcher has
reviewed previous research and studied overseas research
and numerous articles in the field of sports social media
and the impact of the Internet and collective social
networks and comparing them with each other. and also,
with questions and answers from experts in the field of
event; Also, the researcher was able to obtain favorable
results for the development of social media in sports
events by asking and answering questions from experts in
the field of event holding and experts in sports event
marketing, as well as examining the various aspects of the
event for the host city and investigating how to attract
tourists to the sports event. achieve; Therefore, it has
provided good solutions in the field of attracting tourists
and building good infrastructure for the host city. The
researcher visited the World Sports Academy
(www.worldacademyofsport.com) to help develop an
understanding of the sports business, in particular by
discussing questions through Gmail with Professor
Gordon Manderi, Director of Science and Research,
Chris Celle and Michael Kerr, Used. It has also received
assistance from talks with John Long, the International
Cricket Council (ICC), Richard Boone, former president
of the International Ski Federation (FIS), and Craig
Spence, the International Paralympic Committee (IPC).

Results

The increase in the use of the Internet, including
websites and social media, have created threats and
opportunities for sports federations in terms of
changing consumer behavior, which has created new
patterns of strategic behavior by media companies.

Google TV and Apple New
technology media giants are entering the sports
market

The Web
Social networks
create new power
structures based on
shared connections
between fans and
members of the
ecosystem

Internet distribution

Need to manage pirate
threats from live evenis
and opportunities to access
new markets

International Sports
Federations

Media companies
Aggressive expansion of media
companies through television to the
Internet

Mobile applications and devices

Consumption  patterns and  new
opportunities to build relationships
with fans and expand my course of
major sporting events

Market expectations

Market expectations from different segments
about Internet content payment

Figure 1. Internet and Web Threats and Competitive Opportunities
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Conclusion

The study concluded that the information and
communication management strategy is the
organization's way of managing sports content and
how to use this information with consumers and its
economic partners. Social media technology, the use
of specific web technologies, such as XML, Ajax,
APIs and operating systems such as Facebook and
Twitter are technical component that covers social
media marketing strategy, and integrated marketing is
how the organization combines all forms of
marketing, including advertising, branding, sales
advertising, and event management, across online and
offline channels such as television, radio, print, and
social media.

In developing of marketing strategy uses all kinds of
channels for specific purposes. The most important
channels in the sports market are the Internet and
social media and television, but other channels such
as email, press and outdoor advertising still play an
important role in promoting events. Therefore, the
ability to coordinate and track marketing activities
across multiple channels is important. This step

represents a high degree of complexity in both
technology and marketing integration. Also, sports
ecosystems mean the development of social media
solutions in sports. The result of integrated marketing
represents an increase in maturity in terms of creating
an integrated strategy that combines the active use of
social media platforms and internal systems using
social media and communities that focus on the club
or federation's website
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Sports Marketing, Social Media, Sports Events.
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Table 6. Twitter Popularity of Major Sports Federations and Individual Athletes (July, 2012)
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