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ABSTRACT

The Internet and social media make sports marketing easier. Historically,
television has been the main source of income for top sports teams, leagues and
sports associations. The purpose of this study is to investigate the impact of
social media and the Internet on the marketing of sporting events. The Internet
creates new opportunities for distribution and consumer needs for sporting
events. Social media is creating a new form of communication between fans,
athletes, teams and supporters, and mobile technology is evolving so that fans
and consumers of sporting events can follow sports content in general as well as
live everywhere. These changes also create very strategic challenges and
opportunities. The method of this research is the study and review of sites and
social networks, as well as the translation of different articles in this field in
several frameworks and ideas, including the sports ecosystem model, event
marketing, star marketing, and international differences in watching sports.
Based on the research results, a framework for developing social media strategy
was strategy to be used. The result of integrated marketing shows an increase in
maturity in terms of creating an integrated strategy that combines the active use
of social media platforms and internal systems using social media and
communities that focus on the website of the club or federation itself.
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Introduction

The media in the new age is one of the inseparable
factors of daily life. The press, radio, television, Internet
and websites are among the media that are always used
by people in the community and attract their own
audience in proportion to their efficiency. With the
advent of the Internet and online computer networks in
today's world, the organization's website, is the first
point of contact between users and the organization and
services. Internet and social media make sports
marketing easier. Historically, television has been the
main source of income for top sports teams, leagues and
sports associations. The purpose of this study is to
investigate the impact of social media and the Internet
on the marketing of sports events. The Internet creates
new opportunities for distribution and needs for
consumers of sports events. Social media is creating a
new form of communication between fans, athletes,
teams and supporters, and mobile technology is
evolving as fans and consumers of sports events follow
sports content in general as well as live everywhere.
These changes also create very strategic challenges and
opportunities.

Methods

In the present study, in order to examine the strategy of
social media and the Internet in the marketing of sports
events, a review of research on the role of social media in
retrieving sports events was used; And its challenges and
search for articles in reputable databases PubMed, and
science Direct as well as Scopus and search for keywords
in the field of sports marketing, Social media, Internet
strategy, sporting events are based on the researcher's
experiences and asking questions of sports event and
marketing experts. So far, a small number research has

been done on the impact of social media on sports events
retrieval. This study reviews the research conducted in the
mentioned period to achieve results in holding events and
social media and sports events marketing, as well as how
to increase revenue. In this research, the researcher has
reviewed previous research and studied overseas research
and numerous articles in the field of sports social media
and the impact of the Internet and collective social
networks and comparing them with each other. and also,
with questions and answers from experts in the field of
event; Also, the researcher was able to obtain favorable
results for the development of social media in sports
events by asking and answering questions from experts in
the field of event holding and experts in sports event
marketing, as well as examining the various aspects of the
event for the host city and investigating how to attract
tourists to the sports event. achieve; Therefore, it has
provided good solutions in the field of attracting tourists
and building good infrastructure for the host city. The
researcher visited the World Sports Academy
(www.worldacademyofsport.com) to help develop an
understanding of the sports business, in particular by
discussing questions through Gmail with Professor
Gordon Manderi, Director of Science and Research,
Chris Celle and Michael Kerr, Used. It has also received
assistance from talks with John Long, the International
Cricket Council (ICC), Richard Boone, former president
of the International Ski Federation (FIS), and Craig
Spence, the International Paralympic Committee (IPC).

Results

The increase in the use of the Internet, including
websites and social media, have created threats and
opportunities for sports federations in terms of
changing consumer behavior, which has created new
patterns of strategic behavior by media companies.

Google TV and Apple New
technology media giants are entering the sports
market

The Web
Social networks
create new power
structures based on
shared connections
between fans and
members of the
ecosystem

Internet distribution

Need to manage pirate
threats from live evenis
and opportunities to access
new markets

International Sports
Federations

Media companies
Aggressive expansion of media
companies through television to the
Internet

Mobile applications and devices

Consumption  patterns and  new
opportunities to build relationships
with fans and expand my course of
major sporting events

Market expectations

Market expectations from different segments
about Internet content payment

Figure 1. Internet and Web Threats and Competitive Opportunities
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Conclusion

The study concluded that the information and
communication management strategy is the
organization's way of managing sports content and
how to use this information with consumers and its
economic partners. Social media technology, the use
of specific web technologies, such as XML, Ajax,
APIs and operating systems such as Facebook and
Twitter are technical component that covers social
media marketing strategy, and integrated marketing is
how the organization combines all forms of
marketing, including advertising, branding, sales
advertising, and event management, across online and
offline channels such as television, radio, print, and
social media.

In developing of marketing strategy uses all kinds of
channels for specific purposes. The most important
channels in the sports market are the Internet and
social media and television, but other channels such
as email, press and outdoor advertising still play an
important role in promoting events. Therefore, the
ability to coordinate and track marketing activities
across multiple channels is important. This step

represents a high degree of complexity in both
technology and marketing integration. Also, sports
ecosystems mean the development of social media
solutions in sports. The result of integrated marketing
represents an increase in maturity in terms of creating
an integrated strategy that combines the active use of
social media platforms and internal systems using
social media and communities that focus on the club
or federation's website
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Sports Marketing, Social Media, Sports Events.
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Table 2. International Paralympic Press Release on Day 6, London 2012

Collad 259> IPC 51 (3,155 39,1
23 Gl 2 395) T S ol Llod slacsl p92 5o, jan
3,84 pasdie EALSL5L 25 yoako AV e el U gl YA 5l iy S04 0)lg 4L jgy 40 ya5 Ve v Lb5yg sljg,
S punled 365,
. 3945 joy Sy 40 S 10,8 Al Jleng)S 4 Sgyud 3 1) (p9dls H Ve v Lo alBiS
Sgrmd

TV RVIRY S
Sl () & 31,3 3 5 395 o0 ol g3 oy y3b Sl 53 Lo S350 Sas s Slorio

Soomd 53 o)k (2b)l5k L
Cwl 005 ).‘Jl)) dw dLndS )9) A.§> » s.U)IJ C‘wﬁ.\ |)
Cose Sbgilg ol 0ad 8l )> Cgis JU I Sy ygebee V5l L W) o) iy e
o el 3355 5 BB 1,35l shiws il 5 TPC gy (sl |y 3Ll b sligy 5 L3 yapm bo
Sogld iy - .
i o Coldplay &S by 50 a8 530,8 8Ll a4l g )5 pasl yo
w5 g el ol 5 Mol ©olds cpl jl (B oobplis Sk ooy (b5 1Ml slaylil > (Mlliye slacgles
2 995de (b)ye Solucy il diges S 5l ladlate LS Ll L3559 9 Lolal (3,3 ()9 syl 8 Lol sl
) - - e i al- . e . . T
(Y'\(ﬁ ¢ U?’99‘“’) u.wl 0w obl.) uL...uY‘ J9.\> d‘ﬁ )LB) 9 CSL.A ).) u.\m o ‘_ng_;9l.o., WD @»L ul L
@jr9 S Culw oy &)
He s B mls)) sl 5Ll
o o o o o o o
S S Sw S S S S
(o)} <
()]
2 % ©
o ~
~
~
wn
o~
o
- R =
- N E = ) S
o I o I o No o o o o o
ESPN ™ sd R la (o 5alS ¥ MANUTD DSa S saly CRICINFO UEFA.COM
S0

3 8y (E A 235L 5 Bl i 9 (o9 p9 SBCoe g @39 T S
Figure 6. Distribution of Sports Websites and Their Share of Unique Visitors

1. Hsu & Yoon



939 GBI gy 2,5k 5o <yl g (eloin! Gbrailu ) il iyl Ken 5 (ool g

e clonl Glbli)l a0 cuwns 4 cloin] aSus j»
(VN progilis) €silone (Lo 5 ol

sladils) gladiges I auaib whiog ool (S glp
il ol a3y .l 0ud 03 sl V S o sloss]
ol 5l (e sl 0 0305 55 1S gean e S L el
FraadS oy & &y g gy Mo Lo 055
SRS g Mite Jlas] (l,y 48 Covisint Jie (gl tAisn
g cn o3l Slor (5logyogs Curtio ) NS (el

Ly s ol Jlaid clan! caailuy 5 g iy i slain! b,
2 505 s g ol pee lans pordo nl b Sl
2 Loy g m o by |y o don oS 395 S5 Wl e Byl
odlawl u»lw‘): &S Cuwl 04 djl)‘ GAB)J-C uu):u cu»).u..:l u.:b)‘)l)
‘u_cl.o;’.}l dLmd\}L») 9 &9 Wl (B pde )Ja...n )‘l d)9té )’l @519
(sloinl et wle (60,8 sladsly I s S
oS At S9iS (clbyezd] g iy (£35S 28] dacSMy

izl og baige

I | |
(elesnl aSt Wil 65 il 4 u ezl el H s H G * LSy H ok
. ' .\ L ' N , ﬁ | I
flickr- CJ"' 43| [Gooe | o] ===
OUS B s rvepacssom Yﬂllmj Fipd | | asiootcsous: ? -
®cbLo digg S || e®
g orS oS % ? B EFEFNET hmmﬁ II;IEI) e m r i 'r.n::s.-=
sl || BEE | YOO | st | g ot
T D Lnl:edm moLsow ool ﬂ:rltgrqll r ‘ &
(Sei> S Im:be vedafone

weloia! gailu; bdigel Gaaib g Loy cloial saile; gbdgel gauadd Y IS

Figure 7. Classification of Social Media Examples of Websites and Classification of Social Media Examples

ol psbots Lol b S oo sl (Llé)k (3,8 Jlsb g (0 25l
ey Ubiy5 0 el (VN0 T bgtn S ala) wigd 1S )
e bbbl Glal bl » e oelke osbie
9h9 il (sleal gladil jleslitul | (ol (sladiges

(398 axxlye ¥ Jou 41) 595 bl

Sralsy sbdigel uailb slal cbals; 5 L)L
sladley )8 aaly I oy b dacy el
ol bope bl & €55% Ll S0 i 1) oloa]
Jala ) s b Jalas 4 bygzye laal Ygano o559 )3l
@5k (5)b5 pb sl S lte 233l (b9 51 25T g 483
B9 b9 8 0 ladlbg) sy by (b gl b S

(Vo0 gt S W) loial (sWoailes, sWos 15l 5 (5359 13l £ Jpin
Table 4. Sports Marketing and Social Media Strategies (Holland, Christopher, 2015)

359 s,k Sas

bl sl G551 !

LY

B9 ) BT g Ny dg Glaele g Sl 5 LS1 o)
OLblgn 3295 395 p S o eloinl (sladile,
Slyme 3] O)b il sl 4
ezl laails) o) sl b |y colais]

buy  aley (slasl u,:)u 3 Sas
Ohliwsd bl )84 pazie  HEALSL;L
lye Jlos 9 4555 5 g Olagm «Sgmd

RO W d)._‘.fo)‘l.\.ﬂ ool

@ Lelann] slaaib pléal IS, o125

Oely38 g ol Kib (slae Bl il b 8559

b ol o adlie S5

fo'l P S yb g el lacoy 4 b (beS

sl i | Jolo ot ok

2. Holland, Christopher

1. Sandomir



Yv

VEeY ¥ 5 Lol (o0 8590 ¢ ()59 Al 0 OlbLS )l Cy paw

odide ol g o Bek

sl

0ol Jgame b sl 5l BT sl

& gl de90 ol )blea aguis Buzz b5k
Goyb il Wlg e &5 Cunl ladlpiig b gy oyl
gl bl 953 2bd) (slenl sl

BSUIRERA

2lo b auglio )3 ailo) slainl g (T (39,8
s Juls

Gescwe  bls ul oM clils

5l atanly (obylib g Jeeul e gyl wlilsacdls y
A3l slel glaails) 55k

buwsgs oddpundl (9,8 b Aije g (g8 JS
Juls

Wbyl Jlomd 425

Sl g ooyl dlax il Jlznd (slaailo, jl ool
s Gl gly slenl glaale, 5 Ll
9 S0 dtusy ddsie ol Gk I

503 L6,k 5 GLulid)8 1 ppes

Gkl sadglaer bk 08k
L;Ltnd&,,.;": L;Lh&ﬁlw 9 ;9““5 dl.m‘}e..?rjl
slezzl

o S o 31,31 bl sl

5 Wl 1) (sl CRM sligs il slox]
o)l 4 ylaw Slils

35le pladine) 55 o slaodls ol clled 5 05
bl il g oleiiy 4 b woles

sl

2 oshlae,b b pudiie jobay g Cuwl 03,8 (£ )18 wle ys Sl
S (0 580 bl (Jalli v

ol Sl ol Jao 05 Jolye 5 (olozz sladiln, (o315
aloy Pl So aSe &5 cwl gl )y LIk
Sl cbdiluy (60,58 cladsliy go5 ax e sl sloisl
WelKil Ll 09,5 1l 1y lzaoT Ll oS> 5 g0 odlaiwl Wb
il |y 295 wleloial g (eloel sl Jole gt 1L (03559
ozl gy pud g HIS aiilo 2990 (gl (glapimen 5l asL L
SxSoilul wl laa] (cladils) (g3l pwl 5 Slas 4558 Sais
Sl Sl (ab)lil 5 (38 paadS £y 4 4 B9

arej 3> slaial sbailo) 5Tyl 5)90)0 con Jrws ly
SIS Jolye o canl o &l ) oo Jolye (o355 (2bI5L
b lagye ady slanl g o sl glaal, jlodlawl ;5 JolSS
A JS) A8 o iy,

65 pb g (AT oS uSaie gl g > 2ylik Slanl
nl cugal g SwwdS olye & (58) e 5 (45559 b (55559
2 olugy S @ 5By iy Lilef] Yl ol B3
Sglojlo b o5 aly) dxwg Caole)d g ol had b STyl

53 bk 5 (5559
sloailo; g (2959 Sbacs)gld 5l oy odlatul (S (o S
slodlygy sl bl Jhoms 458 Gl gy sl
o sles &8 Shlad)b (sl 5 oS5 S5 53 93 0
Sloptd Gl cwl clan] gladiluy b e sl 5o ol
slp 9% yimg g Semd Ol I (UFC) Clitles ol
5 Snnal Ghg)d STidl gy 5 o] )3 0 (sladlyg, il
5loslawl 4y 1y 095 15550 pimen S o odlitnl Laculs
ol plsl el gl 4 g S o agls elaal (sloailes
Sibre 2llil > wals yiwoxie JLigh oSSk amd 0 3L



039 solagy (b5 5o ch sl g seles] slrdiln, w5 Ko 9 (ool e

YA

plest .y

oy ws f

o517

A iz 0

oy glaasyl

£

SleMbl 1 yiil g lgiomoe gy :A
Elas! sbaile, L3 :B

az )by b, C

Y
oo ; D
sy ol 95|
R .‘

(VIR ol 55 Caling Voo (ol ad) (59 (bl 0 Jobo sy Jolpe A S
Figure 8. Model Development Stages in Sports Marketing (Ranking the Top 100 Websites in the World)

il e | (S rslan] ladils) § (Bl 2Ll
I n sl sbals) (lyp Gloky cuenl 5l &S o555
Olysd paseda jobdy Glbloa sl o)l (b )lik porde
L olol a4 jido b A LeddMe  pb 05y (slao,liw
5 oolaiwl & 5585 oS L . SaeddMe Lo ygumly 08 la yo3)s
On Somd Cagone duglie ((B))s 0 slazl slaails,
o3> L 0 Joda )3 (938 hKS)55 5 (#8559 Slagygmly 8

Cawl 005

Jole B 5l bglejls & casl ol Wiy Jao Jolye (3hate
s gl Esh 4 dagi b oS ol (spsld sl 13 5 glite
b g 9o iy Oglite Dy gladilp el
9 30 38 Sl Slapiuns 6555 5> (Slodpns oo

D9 oo iy paF dawgs Al o Chogi | LB

(VoIY ca8g5) (53,8 01059 9 80 (o359 Syl 138 I S'g (pusd Comigeone .0 Jgi
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