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Abstract

in Tehran, and according to the Morgan Table, 384 people
were selected as sample. The research method was descriptive
and survey and the data collection tool was a researcher-made
questionnaire which it’s validity was confirmed by 12 professors
of sports management and its reliability was 0.86 which showed
the acceptable reliability of the questionnaire used. The analysis
of research data was performed using descriptive statistical meth-
ods and Kolmogorov-Smirnov test and confirmatory factor anal-
ysis using SPSS software version 16 and PLS version 3 at a signif-
icance level of 0.05. The results showed that social networks and
its seven dimentions have a positive impact in promotion of the
brand equity of the persepolis club. According to development of
the use of social media in the community, Persepolis Club should
be able to make better use of this opportunity to introduce its
brand, create loyalty and satisfaction among the audiences, by

introducing its programs.
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Table 1- Results of Demographic Information of
Respondentsvalues (Fronell and Larcker Test)
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