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Abstract

This research is aimed to study the role of electronic word of
mouth participation on customers’ electronic loyalty using per-
sonal and social identification via website. The statistical popula-
tion was comprised of customers of sports goods in Digikala and
Bamilo electronic shops from which a sample size of 455 were
subjected to distribute the questionnaire. The data collection tool
was the standard questionnaire of Yo et al, (2013). The variables
of electronic word of mouth participation, e-Loyalty Personal
media identification with 3 questions and social media identifi-
cation with 4 questions were measured. Face and content validity
of data gathering tool were evaluated and confirmed by review-
ing the experts’ opinions, and its convergent and discriminant
validity were confirmed using SmartPLS software. In addition,
the questionnaire’s reliability was evaluated by Cronbach’s alpha,
and coefficients greater than 0.70 confirmed it. The relationships
between variables were tested by conducting structural equation
modeling in SmartPLS software. Research results indicated that
electronic word-of-mouth positively affected personal identifica-
tion, social identification, and electronic loyalty. Furthermore, the
mediating role of personal and social identification in the relation
between electronic word-of-mouth and electronic loyalty was
confirmed.
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Figure 1- Conceptual Model of The Researchsignificant State
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