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Abstract

The purpose of the present study is to analyze the
consumption - commination's emotions influenced by
well-known sports mascots (case study: Puma brand) in
explaining consumer behavioral intentions with
consideration of the gender moderating effect. The
methodology of this study is descriptive-survey, and by
purpose, it is a type of applied research. The population
of this study consisted of all students of the faculty of
physical education. The sample size of this group was
estimated based on research goals and hypotheses were
analyzed using SPSS and PLS3. The findings of this
study indicate that consuming emotions consisting of
arousal and pleasure have positive and significant effect
on the behavioral intentions of consumers affected by
Puma sports mascots; On the other hand, the role and
impact of gender modulation in the causal relationship
between arousal on behavioral intention were rejected,
and the effect of pleasure on behavioral intention was
confirmed; in other words, the gender variable has
moderated the relationship between pleasure on
behavioral intention. It is therefore recommended to
marketers and operators that the psychological-
communicational characteristics (feeling of pleasure) of
different groups affected by well-known sports mascots
increasingly taken into consideration
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Figure 1. Conceptual Research Model

O3 (sl g,

29039 (philen = (duog il Ghaglh (wlidg)
4 dgl bl e o0l Oldles g il Gua olul
4 0903 @l mrass Sl )3 Lgad po> gl Coanl
I 392y el cal 0yl can e (sla by canely
slayliloys ) oslimal Wahg) (038> J (S gl
022 yslp Otmed ol 0 1l Wsed w3yl
¥ » e G Olbsj g Slal lul p diges
SPSS Sample power ,lsslsy ookl b )kl

L dab gy p Bligly g BlhdCues
@l it Sy OYgae BUSSpas
DS g Camin )8,56 pae 5l 38 slaasdly
Solas (Y4N0) Vgl sl 03,8 b BaSG pne
L Cans bl (BASGran 5,5 ) i
oxl cpl @ plmdih by (08,8 o) Y gae
) daly ol 0 S b Pl Cawin &5 LBl Cuwd
(V) o h)en g 00l5 (om0 )00 (gadllas p> .S 0
Sl GBS & Cons pbyide (5 pogad
9 O 3 P g Q) O & Sy o ool 4
Soblme ol Jlaes dlos (ghyls wlals & el
wpej > (VorA) T g plaliy ) e
P xS Gl gy L) (S )y sl
o9 iy SbOBue & Caws (5 b
cnl 3 Qlaiee 3l plosl (6 g oy slaie Sl (a1 el
ol (0559 50 Vb (65,0 &S Ny Ao 4 JiRo
WS il ) e (GBjyg OB Ghpd Ol
Oird A Cawd ) ide bl e ouionen
i3 e LS 393 1 ()9 sl

Ol B e 3 Ly edd gilae Cole 4 a2y b
oobais] 35 4 1y oy olSuls il oyl 45 &S
b (oges 5 Bipg Jl pel) hlise laglejls 5 o3>
(Olysie [ GBAS B pas) Glblre (Sl i Ban
I awe; cnl 2 b 8pSee S0 ) goite syl
3,8 4y paie Sacoll L 4 55 g ASlei b 05 (gL,
gsose ol 4 by pos) ol b £55 5 o)
@ &Sl a8 o0 by Sz 93 el (29 > Clids)
dSpdee Pl (hiyg aoye 3 oS Sl ey oo sl
S Casl gy ced Bl 43y |, gyide (5350
Sy ep 4 edngh 3 (V) )l g L8 e
Orped Bby (Slls laaly 8550 Bl
loile Olsie b (s )3 (Yo VA) ool (&5 5 ool
5 oun & Saiel Sk s (8559 o)l
sty pUgSS g g 9lly) gilitn )5 Slils i
Lok, o dlse (Glajlpl) S cids )
I Se & IS b9y 3 Ol (do Sl (o
2 oliize ol (B e I oslaiwl byl oyl
0l plxil (glo )y ) &Shl & 2y b ol iagh

1. Haron
2. Bresnahan & Flowers



\A% ey By AL o 39 S Suno 1 i (BLI,)— (Bparo Ul oy 0

SN e I) oasS A o e SIS i
55 LS 18 ozl s> Jie (il sl & (s
o )l 9o sl eslawl b odds pll sla S, ol
oiRg3y gaadly

oy )l

ool Candts SleMb |l huog ol 4 bgpe iso )
01 (55laer goaolibusyy oy 5l e s)lol (540l
py8 )0 godie WY lhw ol mje deliduoyy YOR ol jl
T ol )bl (saiges SleMbl Limgh Blubcunes
OF/Y Gimggy cnl )3 c8)S )8 Jdos 5 (o) 2590
4 ooty s 1y 1o pd YO/ g )l 1) 2180 5 s s
olol g 0l z ySeiame SleMbl 51 aidly olais] 545
03l 4 bgrye ojl i o e b bLI)I )3 je5he
B YO oo slool g doypd DVY L Jlo YF B VA o
YF/Y 5 aopd VWA iy 4 Yh a4 Jlo ¥v 5 Jlo YR
by Cuomd jd (picrod 2 olaidl 395 4 1) doys
O3 i OL‘.M"’ uJ....a.x: éloLO.n 4 ]09.3).0 SleMb) 4
5 oy FYIY b olid )8 alede ybooeiils 4y (slate g

b YL g ad)l e looedily 4 (laie whos (2 yieS
Dy dod YV L Jolro (sduopd

bl Lo
B yotio 2ob 2590 215,

slaggeil 5l byt mig (39 b ey e

7. Statistical Package for the Social Sciences
(SPSS)
8. Partial Least Squares (Smart PLS 3)

S Jols Gimghs cnl )lel (samels aSsl 1 plox]
(351 g s ywlyw 5l pel) Sy slmosSisls bgmuisls
g Slaal e 0g)F cpl Gaisel o2 2yl g g
ol Guios (g )lel (saiged 285 plol Limgly s
dlis 3 Jpas & Jorio yuy 9 55 goreiils YO
P (555 5 28y (lid)l5 ¢ ulid)lS) (Jpass e
S 039 (] g oyl I pel) G glaossuisly
Taw p ae odd Bl claa)d iy (85550 L
s sl /o0 gl ojlul g A gylol Glgs g/ )]
Pl Caa (15 YOR) L5 3,00 wiges | w2
35 35510 &5 Jos

A5 el 5 gy ol 5> odliel 3)90 1]
Sy ol byl cua pgate (pd AD 485
JoadSn Jho aw 5 & ooy & BuSdyan
2ab 2bj)l Cae g (AVF) July 5 plolme piagh
her 5 598 el a8 n Sl aw k3,
e ¥ sl po A don i plol s 5 Sl (Y4OY)
Jor ois sl el 5 9o aly) (b))
Osgxen ()5 )8 (o8 bk dae Llbicels
9l Cap & 3 Blbceme Sledbl gl e
2350 5 b 35 s 3,50 (5)lel Wigad el g leMbo]
R R EPRE

G (YIS0 Ly Ojgo B30 93 )3 4Bl Jelos
Gges (Blbluner Cundg chnog ol | gpSone b
el & bgrye sy > (CEF S oy 2y )bl
b daodly Julod g ()0 e 38 (pg> (i) (il
2 )3 le SYolee (gilw Jde 3,550, 5l oolitwl & an g
9> S g (sSejlul Ja) (Sopm Jae (i 9 2
G e (2lopadls | osliial b ()lsle Jaa)
Sl pasels cap) sy dapad — Cglite dapad
oarld ) Tl glpl uibly bawgie (e
caz) S 5 bl Ghay 5 EWeS Gl (]S Ll
2 (bt cbayS b 5 S9 Slaes 3yl
Jole men (alapadli Sl g Sopm Jre b))l Wi
cups el (asen (ow)p cax) bl )98

¢

Oy Ll car) el gl jadls s

1. Kruger et al

2. Three Steps Forward - Backward Translation
3. Discriminant Validity

4. Average Variance Extractad (AVE)

5. Convergent Validity

6. Composite Reliability


https://www.smartpls.com/documentation/algorithms-and-techniques/pls

yraa QMU JA ‘_gl.u c‘a)LQA b)lo.w cm Jl.w cw})s dl.hd.;l.w) 9 UUDL{J), S YA

b i 039 Jloyi byl Y Jgr
Table 1. Assess the Normality of Variables

Bl ol glhs Sl ol glhs vo0:l 5, L]
S apuisS < 13bize gxdans o0 y30
5 it i 5 il N <) K.S *
Y.y ¥/ AT —Y/YAY ofee) <IYAY 2R
<Yy YIAYA AL =\/-ov ofeN AL (SSSSl
N AT AT -Y/\YA ofee) <Y &bd, auad
: ] pie | culSe aad plul ()bl (slagigesl )y @l
9 Jo Julod i e T T
ol leal pl whe wudly ok sl jusie Jboyg e
hole sl 5 Ser ol @y ob 45 Cuol elotol Casday

b &S Mgl oo duwls ol C)] Lojlw S sl el
by b g ply ylade cpl ST(YVY) LS o o awaS
395 dyglys (ollae s /5 5| i g Jbu] 1) </V ]
sl s li g ojlw u‘*;l:’.)IB &S ol Lo Qﬁl L50
4l g oo ity ol ol (ySoslul glbs il ly 1
So bkl 5 pasls S lole b lde ax i J)le
P (L phew >l ui ol puin asuie ojlw
(VO hlen g pa) S Wl ojlo o] us
o).egto)l.oi)‘l)’,;ﬁaliia IS s (g)blixe Caa piron
—+\/‘\; UT )Ja) .))99 U“’)" dlag; oS d‘b)lﬁ] W) 44.9)?
oyles Jodo 53 ol Cowddy plie | (JolS 7 p5 il oo

ol 005 S5 g3

oobol ) W ool oas a8 )S a5 5 /40l i
b @ig 3 e o ,m &S ede yly G
el slagsgasl 5l Gl Caa et 41 g 0395 J13y05
oolitl ingy Sludp 5 Glanl b caslize (o el Ll
ool g yol cpl ool )18 Jaine a4y dsgi b gycpl 50,8
s g0l Can syl dolas (il Jde 3,509, ]
g0 gk cnl 2 0509y ool seme bl seSl
26,8 )5 oslizl

b5 b dales (5l

salpe 9 1 e by )l dblee (gilo e
(Soom Je) sxSoilal Jao (V twwl ond st Lol
Wojlo e bl (s 45 (9950 Je) splislo Juo (¥
S (VOF) TohlSer 5 s os5 @ )b ene )
odd wB)S Ja5 > obadld Jolye 5l S e o)

Dgd o dBby b adls pl il S a4 asll jo el

1. Hair et al



4 ey By AL o 39 S Suno 1 i (BLI,)— (Bparo Ul oy 0

Sore Jre (omwsliel spadls by wls Y Jgae
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Table 3. Evaluating Discriminant Validity at the
Latent Level
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