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Abstract

The aim of this study is to brand image
(visualization) with emphasis on the guiding
factors of sport celebrities in media advertising. the
research method is descriptive - survey and it is
applicable in terms of purpose. Sample size was
estimated at 385 persons according to the Cocran
formula. In order to collect data, the questionnaire
was used. Validity and reliability of the
questionnaires were approved. The data were
analyzed by using the LISREL software by path
analysis test. The Results showed that the effect of
celebrity on brand image is 0.12, the proportion of
celebrity on brand image is 0.27 and the activity of
celebrity on brand image is 0.28. Therefore, we
conclude that using sport - based people in
advertising does not involve increasing sales and
achievement; famous sport celebrities have more
acceptance and effectiveness when customers
select a product in search of a form of imitative
relationships and similarity with salient and
specific characters. For the sake of fame, glory and
other achievements as reference groups and by
providing image, credit and reputation to a
business company, they increase the awareness of
the audience, encourage them to buy products that
will eventually succeed in the business company.
Keywords: Activity Proportion, Brand Number,
Media Advertising.

*Corresponding Author: Maryam Hosseini
Email: hossenimaryam11@yahoo.com

Accepted: (2019/10/05)

ase
I uloa Jalge 2 aST L %5y 3longas gy cnl San
“hoy GG by, Sewl laile, Slls 3 (2855 skt
Jse R ol p dised o ol 0 )5 Saw Sl 5l (ctuleny
5 wosls (gyglaaz slp al 0yl a8 YAD Jolee o,SsS
1B 93l 090 ladeliin (2Ll 9 (2ly; o oolitul ol in
Jelo gosl dbemgts Uy J138le s 5l oolisal b Laosls .8
a5 (g8l ol (Lt loasdly oilasd S 18 Ll 5 40555 0 )50 yanne
SLeNY L cwl ol o)ls Wy gilwpgal p jaeuine ol 3l slass
Oeizmed 9 VY b plp G lopgal p st o3l cnls
Ol sl VAL ol Sy g3l pgal 2 sopie o131 codlad
Slls 5o (o559 sotde N3l (65 4 Bro 0 S oo 4zl
SRl asly o Bas 4 (pliws 9 (958 Oliee (RIB) peite
S 53 Jyazme o DL o i oS (Slej (o859 Hseie
Sceard b iy 5 ol Ly, (258 6,182 S92
3510 5 s (538550 5 2y Sl aitn ol g i
03,5 lsie 4 10 gl (K30 5 LRI g orms 43 0131 o)
Sped g el gl (A LSl o b g oad Sl a2 e
w2l 1) Qlbbre (T il 33l Slrge g )l 5 5 Sy 4 055
Coles 5o a5 eud S¥game w3 4 Ul by Edl g ool
2Bls walys JLss 4l )l S coidye

sl ) Slds (6 olass (ol il 1 gaudS solg

JEVRRSPURVIE ) PVOWV Y- X OWep TS
hossenimaryam11@yah00.com : g xSl cowy



1vaA Om} A ‘;'L\“J (@93 b)lo.w cwm Jl.w cw})s dhd.;l.w) 9 &'—JUDL{J)‘ Sy e Yo

» glusl 5l eslazel (le ool > (YN FpMu o
sy 5 paxd sy SgliSaxe Julse JSL
N game dos jl Gilie SYgame ol > sl
el glio plale dag 3)50 sl (555
9 shhy Wy lacwasd I pSone (e
ol sl SVgaze &l pslale 4 Cgre (o859
Slacaases jl odlizul b oSSy b col o coge
WS By plyiie 4 1) 395 YIS 5 OV giame g yae
Slgie ssrete 23l 51 oolizl (VWWAD «lKan 5 ,S35)
Sa) wsl wsl pbpde b B p i Wb
2 Cudbge > 4 a8 sitwn (03] 8] palie (VAN S8
O Re g 9y Caslw 05 w0 i) Alo alaoje>
YS) Slord LS g 4 pges sl oyt o lbiS
&S dop Ve odgs Yoo Jle blsl o (Yo
3,8l woasie YL, 45T Aoy YO ¢ Wik p &Y guae
e SERSAL lyie 4 )y lisee (slaejes Sl psaite
Joone Mol yol ol ((Yoo) AplSan g olégsy) 23,8
b ogd by jorede pased o L ()b pb Sy o5
9 9) gle olie)l 4 sy o 3 1y ol b)) Wlgn
LA 4 e & Slawal gyl (YooV &
258 81 Loy &S Canl (s slodlod 1)k ) 3950
9 3wl aye olsie 4 |y 23 ol (ol g e &)
(YOVF & ohlan g o)) Wl o 393 b3 08 puouds
Cope Sl (iS5 &5 31 dg2g Sl (S 0> o
Copte |y polie b laly) o5 (3l lawy 5 siian
S Shy s Wl & Gige 0 o sy Wi
P e Jolss ogle cov Jole dw ey yalie
g ol 2l ealie — Jpaze cull (dn wopie
2o Jelss opl Wload andil gulie culld
sstedie iy L B ) el b dnglie 3 ot

(Ve VeplS g 5 gius) ol Jione

4. Zedan Yehia Salem
5. Endorsement

6. Mc Craken

7. Koo

8. Erdogan et al

9. Seno and Lukas

10. Aria et al

-

LVRUPY
LoddMe 9 Ay )l u9,Ucm Ryas .)l?u‘ cd)l.w.b); b)‘ﬁfol
~Caglgl g Bdan o ke Sl iy 4 Gl Glide 5L
Y game dex g Sld b yisy D Cople o
Sy obml 3 aeg JB gle 25d e aue (o559
A oy w4 )b dgg By OV gae j0 Lied)u8
@y 2l yie 4 Ly 5l (g Y game (B L)y
odlazwl Ll oyl weddMe § obyiie pd > wolks
ol Bl asly 08 @D (D Ny Slusgas o)y Lo,

40 | IS S5 (@Bly > pgad AL g8 g Y Cund
S b o)y aiS e S byiie &S ol plajes o
5 Sle GBS Grae 5 gbyide 5 )l @lp p
)] 0y 4O A:ls)&o 9 .\SL;@ <3l ‘) LgJL) UY}\a}m
Sloolal 558 el 5l Clons gl jisy L Y gz
Dbled pdge ool (g)lhoisyiie (lid > ABL oye5
ygeas Lobl S 5 yme olialaasly g,k j1 355 )l
aydl o g98 wlus] dbul 4 e Kp o s Ly
2o oo 3 WK 5 039 e gt w355l 39500
her 5 Sbld) cul Ky 4 oo by lakiy
5 225k glytde Gl a8l (G5 Hga5 i85 (VTR0
Sl a8 SV W3 L1y glisgds ad paal WSS e
g opmls) A Co gt > (3L (Sluwed Ll prguas b 15l
Ban b cilisee gla Shg o s ol jl eslatwl b (s,los
"o W By bl gl 3 ohes Sl o8 plets
Shabyde Sy o & S sbay jl (S asS
b ol camlio (bl 3l SO obasl wwanl Bhe 8y
OMj) &5 By plynde 4]y <858 wledd 5 Y g

1. Ismail and Spinelli
2. Kotler and Armestrong
3. Yasin et al



A iy Sl 53 (oaB359 s9redie 31,81 (ol Jalgs 2 ST b iy (5l 29005

WS (o JU 1) )l pb @ 0aigS 5 pgead JU! coles
Culed &S canl g, 398 cou (VAN e 9 W)
nlpl sl o pse Jelos Sl e i jgpcdie 31531
rbl; SL&)I dl).: 390 ‘SLQ.))AL ul?wl 0 )fl Ay u‘ﬁ.&o
“Cind g oo (148 Culibge 4 ) (gpspedie S8l )b
Gl (b5 b b glyide e g )l (58 sl
Iy ey o &l 1y (Syiie porbe uimed g 3yl gy
OR> 2 S pU g prebe Clld oy blo)l xS B4,
(YW e 5 «Sho) s amlgd sl i )b ke
Gl o plodil oguas pl 45 (Sladsd o aLbiS jd
@ eioo 5 (W) hen 5 Line) (e plgis 4
b sloial glaale) &b 5l L)L daly (gw)p Olyis
woxl opl 4 (b (859 ol ol tadllae 3)50)
daf) (slonl glaals, Gk 5l LLL Wbl cwd
I bl cute daly o> By pgai g 2BT L ot
Seigpsll 2lad oLk b g slainl glaailey )b
il o dly 3 55 S ) BT 5 e s a0l
Db Cute 5 2le B (S b)lk g slei]
oms Olsie b sdmely 0 (MTAY) el g e
3oty 2 ol S ol g Sl 3y sl Sy
&S Kk dous opl )8 g Sl L0555 oE s
5 ol culs 5 S5y, oSl o Sty Ll
~SRl OhS5)9 09,5 93 o > 4dye JB (SN5 S
5 ondslonl o)l (bl Cols () ol)555
BN Gy 15,55 Sl )3 jgpuie (slroaiS a5l
o Shg 9 ol &8 Wb s "als 4 cuws
slozel BB comls culis Jud 5 Herate HBuisanl
&S @ Cond (BASGpas ) paasS 5 (9
Gl g cuto w3l Jg 9yl (o)bline g cute il
2o &l Jyaxe g jorde 38 (el b Sy
5 e D95 o0 Aol &JlS A Cons oA B pas 5,55
O3k Xy (" g b (el )3 (WWA0) oy Sen
o Wdpy i cpl 4 Skl slaadby (o355
S g Coonl (i oyt JKB5 (SB)yg paaSS
asl pl.cab LS50 Sy ) cpcuenl oS o jids

5. Till and Shimps
6. Malik et al

Gty & 53,5 el (YY) O oan o oSI

by Jypaxe g palie dly & ol Shy 5 Cledb
b5y 5 aSil b 08 s ol 3San oilod,S asido
Cunl (S0 yol ol Jd3 258 (6pSol> Jpammo b pualie
il palie odsled pgal g Jgaste calls pas cle 4
» Sl Gorie GUgte & S Glgi o bl pl
ximd o Sl 110 | pgas S g Jpatee S 35
(opl poegdMe WS abul 90 o 0Sen sl U
PU L sotdio odizlod pgad 45 3,8 gy (V++4) T el
Gy Uhg) Sl s s ey lyie 4 ybs
S Shy S Jos )b b L Slls Jgare
5 Gl ) puliee sk g5l Uy palie sladjel
il ol ) bl ea b Sy g o))
oS gl yalie Ll 4 a2y JB ol 4 Slids
a2l St By i o Jlis) gl
Tout 5 WigdSe by &5 IS Lasls aw lic
-0 ol dw (pl 0l dgng ] 0ud asudie (Y +Y)
Ry S e b cute glaad> gpSojlul 4l sily
5 Comi> Wlo cilize gladio) ) (byide &5 Xy
S b &S Lgh odlitel WS e Sy (Simd
JUl &4 d2g5 b ool ()l gt oailly jopdie (BN
OSee @i 93 «5)b5 pb [ Jgame 4 085 I (oline
35294 Olls )3 jorade 3,8 4 1 i plisaal Il
1y s o Shy il lasgarme ot d8l ¢ Jgl ]
@ ol e S Jsl gy g cind e Sl gyl el
Lo sl S35 o ool s 3,5 s Lawsgs Y pano
et 9 WigaSa) 3yl ()b pb ] Jpae b (S yide
M3l cpl gredie (SBX> sy 3 3:83 y5b & (V0¥
OIB ) ()l b (pline JUES] atels o it jgpete
1 ST 5> g STV T 5 si) wd e
lize ol JUl S JeoSS 1) (polie porde oo
Ogedal) cdl saled il aa lble 4 ol
B il joredio 38 ()39 Jlb jaSLd (agus (V4
bl g o Sl o 8T 55 ) S yobo 4y yspaie 3131 oS
oS 295 50 3l ()15 U 5 jgretie Casid (ol g

1. Fleck et al

2. Sliburyte

3. Mcdonald and Hsu
4. Seno and Lukas



-u_é)..m oS BUA o uL“’ uu.aa)J Og.‘ C’L" el
OBl & sy clids gl oBus
S e (15,55 Ky o A Cand S o odlitl jgpuie
A lsie bogs Limgs )3 (V2F) Wil g doms o
ol "olide (85 )3 Xy psal g9y 1 psree 3,31 4l
Pb 5l cute pgat S Ly papetie S3l &5 s
Tbyme 5 hows W80 dbml syide 23 3 1) )l
SRS b )" gt b agl 0 (V)Y
o Wl cuand i ol & "R Ghpl g see
ol Fho s Bl )3 jeratie BNl 1 5] esliul
etee GBSl 4 uas BMe cle 4y EALSG pan
Vgamo g Bplype Sls slaply 2 1) Ll sleol
hmgh g (YooF) Tl W5 e 1) Ul Busgls
2 ogrcde el GRS 4 Cud gl (555 olulid
Ay o opl 4 b plosl (o)) )3 & g sl Slads
auily ddMe jgpuie obidl I eolatwl b clils 4 o8l &S
Sy s oSacline Lol iy Clis 1y ads ol 1,581
UL\ CURIC- S AN EIVIRVES

) e, ool il 4 dsg b as 5,8 85 Wl
2 Busled 5 badw pa K55, wSle Hgraie 31,80
Ol 2 Egose 90 bals) (Al 5 (2 lacld gl
sshede S8l &Sepl Sy (S o)l (ool Cuenl die;
2 Bhy sy il gy 5 0 pgal dbxl p 45
b 65e Sopl 50 9 B8 b plyiie od
2 sneie 38l Lisu il Canl (e cuwolis Cu e
Olidos 425 b GRIEL b))y vy ilepgas
ol 03y olaid] By poal g joraie 3,8l & (glod piS
lin Jelse 2 48T b 25y (53l g 3590 3 Lol
ot plosl (g sl ) Sligls )3 (o35 s50ede 313
sl oegMe Wilgn yiaeh oyl il cul sl Ll
Sngad dbul g elie I Coles (dly culie (dlaie;
Slodize; clyiie (3 )3 (oBiyy syl cwle
ey 0 5l 4 e B30 ol B 1) sy Slilllas
D)5 jopeiie caasd B,k )l slales, ol

2. Zipporah and Mberia
3. Alsmadi

prazie GhlIS5)g 5l Algi e (o85)9 (e & b L
S oolatel Clals Cudbge 5 )5, Ly Cale Cax 43
AU e b imgy s (WD) hlSen 5 A
"l gl 5 e S ol
A sedio Sz Colie p LBl e & K

o opl

2 g Coased Sl g (DD Cungd ke
pie j ol s 5 ggw Ja)h siblne 5 cue
sl 42> jgpio Capased Cuglis p caplie ()35 ,50
Molize g Cute Slids (L2505l 5 joede Cunlle pien
"ol b ptaghy (WYAY) plebosliges 5 Sigllus g
A pdy ) e beadlye cuCagyl 5 (b))
MoriS G pan o5 | Slals sladdby 3 jerde sl
Sl yoruive 218l 51 adlie 023l imey cpl o sl sl
NP osp g S Bpan 3o g lajgl colis
AL Gopd > b (9 p fe Jalge U aiB)S
aS ol i b Wed sduasy g wlolid  Horaie
P Olejer jeax b S & ohyide gancagly
ool aolle liel (Jopame b cuwls VI i Clids
Sy eJpaze j|jgraie 38 (39 )l (bl b (9.
38 Cole g dlize Clils o jpas able (gldibre
2 Glojer gl b ilhe dw rnen Cunl Horde
SIS Bg> 5> yorate 38 Cule g VI x> Clids
58,5548 5blixe

53 slysie e by I (S (2B glagiagk
lye b gl ) (V+IY) ohlKen g Sl sl oo 03
@loolis 5l Coles e Copde p fge elgs"
88 Sy dox pl 4 "Ny paas o) 6 g B
2y g (B39 OBk S o (e Sl (ol (yp
5 OBlsleigd )03 3529 (5)bline 5 Cute bls)l (55l pb
A6y lie b mgn 3 (Y40) O lSen
NP e JEMSGpas p pede SLSAL
=B pne &S Bl o ol 4 KIS Kon 5 s Slig
“e ) Slids Bb cos Sy w3 o s S
Sl yereie (BaSaol jl Clils ol 2 a8 6,8
Dgd o 03wl Lo Sldg

1. Ghotbivayghan et al



vy iy Sl 53 (oaB359 s9redie 31,81 (ol Jalgs 2 ST b iy (5l 29005

By pyas debtany 9 dn dw 5> Jlpw & Joli (V+1V)
A5 odlizl e oz Jols (YY) oo 5 Sl
E olie 0 basb iy old a5 cul S5 L8
(W Mals & I 5olse SlS V) &S (clasyd
bug Lasb iy (2lsxe 5 G)go (2ls) A5 550l
85l (oloy 9 b ol 3550 e aslal o cuta
390 sl ole Julos oo, il eoliul b badel iu
ey 4 LAl y oLl (pimen (L8 I8 (o) p
loabl, Coond 5> 45 05 dpsbne (V Jguo) glos,S <l
S0y o 35 oy - 5)l] sl Cusl 01 )|
B3 odlatul 3590 sline SBlyzail g (0ke dmsloxe ¢Sl
035 Sl Jde (b3l (g pslate el ogMle )5
359l sgiome (xSle adyy (eSS g w935 RS
0adls (b (SHjln lepadls om g o)
WB)S oy 0d sl il padlE g (dula (SNl
390 (5)dle dolee Juo 5o blaswl ol isy j0
ol eloylsile i 5l laosls Ll el g 8,5 )8 oozl
s 03zl AA s 3 9 V¥ dd ol ol
oiRgj Sasl

SAFR o L 3udS sladiges huog slaasl
S5 5 1 0N g oy Ty ey dy50 diged w2
Cundy Siwd Do VY o Jalio Lol Z5A &5 wind o
25 oo ol dged TF &8 canl Gl Sike gl
9 Jlo De=FY 0 700 5 Jlo Fe B YY o ZYF Jlo Y
s 5j) pomen Sl e Jlo B @V Y
0% < uilud 7Y colod G93 S yde (s 70 o Muass
e lodgy (553 Spde gl TV 5 il 558
o Bl Sy Jgdo > 385 oo oy sloadly

S cosl Sl ol @ gl Jis @ Gias onl calnle
Silopga p 6yl ()9 yoretio S5l (e Jalge

ol flolass
e \\
~N
ol el il
e sy
A~
/‘//
P
/
//

Olg3 (sosde Jao =) S5
Figure 1 -Conceptual Model of Research

AR (ol 09
sl (ilogy = oy s g5 j) il tagh
" Sdg (S Sy Qlﬁ}?uﬂﬁlb L;ola.'i J“"L“’ d)Lo] dzol>
Dgos > ‘d)LoT drols oo D90 asuie & dog
4 bl b oyl )i YAD Joko oSS Jgep bl
55 ¥ dadol iy 5l golis g (hgase il s
Olgie & WS o odlawl by sy 1 aST eoly8l 5l
a8 YR ol cpl 5l &S was ol gyl wiges
5 ealy d)ﬁ]é@.} Sl b Al Al iy
OhlSen g Slo jopuio 23l olaa Jelse (sladol yins

B syt (hog claaifl - Jod
Tablel. Descriptive Findings of Research Variables

EligS sWI - gylsliae ggajl  lame Bl poull ok dged 35
IV AW <[oFA YIVY ya. sReino 31431 dani
-Iv5 -[osY -I5Y¥ g 4. 25 - ygpeio 3 y81 Cowlis
-IAD “IVVF -[8AY YIvY ya. IR0 381 Cullad
-1 -[5A -[syy YIA 4. W (55w gurd
9 sz » o @l & 15 ool (Sgp - SaiS sy 3 otk sl wyp jslaie 4 debl
Wl 02035 )5 O oop slp Olg onl ) 8 edlitl e s



YA Ou-ww} Al ‘:'L\J "osb b)lo.w ‘n.:.é.h Jl.w c‘;m’)')s dlhdﬂ.w) )b wa)‘ Q“'.'.)'.’."\“ \g3

o Jloy or Sz U ageite i o 5 Gy ol
P T e g Cude O (SIS g A (il g Cute
b jie (139 Jloy byl slopasls = Jga
Table2- Indicators for Evaluating the Normality of Variables

c.r. S isS c.r. o 1 yuxio
~Y/Y¥ —Ivs¥ VAsD -Joyy yoteie 3l 8l lass
—Y/YY NINia Y/¥VA -Ifav 8 ypten S8l Cnlis
—VAVY SAZS Y/¥VA -Josy Joeie 3yl cllad
—YI¥AS —-/avy VIVED L Sy 53k pgeas

-8

T —*o_ a7

.13
=
°-= 1—“_‘ e e-ee o7
o.&7 __a.z7
80
73 a.zs
=
/ a-82 o=
a.37
o.83
e P82 ’*0-33

o-ss Chi-Square=132_17, d4df=59%, P—-wvalue=0.00000, BMSEA=0_056

=] (=]
w w
Bl W
E H
l o /D
wom o
o Mo

sl e 3 Giag oyt Jus =Y JSU
Figure2- Structural Model of Research in Standard Mode

11 _z3 %= 51

.54 = 52 ﬂ-,____le‘a‘l

1a 4% T1 —11_7s
10_z0%* 53 17 B4 \
1.04
1155 sS4 — d___’l‘l’ag_ﬂ—— T2 =10.583
13.392 . z.30 3
5. Zz5= 55 1778 15.58

17_43 3.8z \
-
. 3 ER

14_9
ERCLE o S6 / / \
18_38
EREES o S7 il

zo.3 T4 =10_51

14.14
&_ 05 58

Chi-Square=132.17, df=5%, P-value=0.00000, RMSEA=0.056

Gobline sy Simed (oylils o =Y JSUS
Figure3- Structural Model of Research in Significance



yo Sy Sl 55 (oaB359 yorebin 21,81 (alad Jalgs 0 ST b iy (g5l 29005

5 yotsie 8l Sl yome (g)blme s Hlase oSyl
w8)S BNV cute 5 (ite Gmle o3k 3 Ny (Silupga
2 osteie Bl Sl e &S 5 by ol e 1wl
sl VA5 551 5 )6 jaraie o3l Cullad g 0y — ) gpuiio
Cullad g X5y = oreio S8l sl &S €85 xS o0

2l 36 Ly (Gl pgeas 2 sgpeiie 2

.)').91 WL.) ).)‘ /Y L) Cowl )31)3 .))I.) Ay d)lw);}aa.:
5 /YL pl Sy Gilopgal n jerede 3l Ly — e
IYAL plp Sy Gilopgal p ssrie S3l collad fonen
) o)Lc] )1 Lm)u.u.o wb.«o O.)}g)‘.)t;w ) )9.\5.1.0 4 ‘Cawl
VIOA 23l 51 2l 5 51 g 0391 (+1+0) w3 s s
4 does b ol jholiee (+/0V) pdaw )3 jows s il E

325 4o (sl s (5 5lolins oy g b o polie ¥ Joso
Table3- Impact Coefficient Values and Significant Coefficients of Research Model Paths

el (5,lolxe g toybl o 0 g abl,
aob pae ofeey \/-¥ <I\Y Sy Silopeas € y5Reio 31,81 2la
b ofee) YIY- -IvY Sy Silopeas € By = yaree 318 Conlis
b ofee) Y/AY -IYA Sy Silopeas € 9tede 33l cllad

5 345 4ot g Sy

()BS Ghhyg o) 0yieS g hiyy (A ke & g L
b Yl ol Jenty b inio & lsan S5 g
Ol x5 3)90 G 4 A5 gl oo 48T HlaS > g
Llazs,8 51,8 oS algy sbeS i g balojl 5 asle, ¢ Jlo
sl plye @ (o3iys OS5k (VoA e g 5 pele)
L 8y 5wl n ke i Wilge &5 Slls
035 S 15 b,k da g5 5550 0)lg0n il dtsly lbbre
B y0 g ol adlid odie o ‘_r.m Oy 3l Gldises lais
]) odS d)am ul?u>)4 uM)Lo) wL\m u.JUy >0 @9;
Sdliee D 1y Jgame )b pb 5 Jpaze gow @
(Y ’Y‘V)K'.‘.S'“j 5 (el ¢(y30500)

]).3.)' N JB Pl)bl OT dl).g 5 4wl u.ol)f I O] Ol)ip
L Golite sl Shs 5l )by p cle & bewasi oyl
Caglls 0 Bdpamie (S8 Sw e slois] slaylun
@l eple g e )8 (LB Gbolhe by 6358

1. Summers and Morgan
2. Prakash and Shamala
3. Solomon, Bamossy and Askegaard

& $B) 93 (B Ghln lapadls (Ve ¥) Ggueli 5 (nS
&y, RMSEAs CFl INFI . ((oolji asyolors iy,
O el B el ) e S Slady )15
5 g i 9 ol e Sl sloasls
lopadls Gn 3l g ol oyln selome ke ady)
oadld g (CFI) dobas (Swjlp padls (ol (S5l
ol @l .8)5 51,8 olisul 3590 (NFI) oad jlxin 351
DL YIVY Uy (XVOF) s g0 5 sl &S amd e
@ (NFI) oxd jloxin (55l padls 5 (CFI) dub ol
dy9lyp il wismeds ol ggllae J> (> g +/AF 4 /A5 LS
o g0 g 08 Ly (RMSEA) Co,s gllas uilylg
Sl ol Gios Jae & dre cph )b 8 (agllas
e Gaiod | ol slaodls (ile 4 5 cwsl ollae (3

S o 30 g Cules |y Bk g5k

Je piln @i € Jgsa
Table4- Model Fitting Results

i e e Sln ol
& I
on ]
TSI E N o0l
wylao
& I
[B004 i
OSSN EAN Sl o
glls
3 :\Ni‘h’ . ”L.o . l&’
o SA ) S e]0F "-’5" e
- sl 3905
& I K ls
" Yilmes YV T J Y

wgllas 3131 ax y3/oul




@9 4 By Gl ygas () 5 Cul el LB S 3313 0
sledid wb Slls gluse gy cal Sl 2pS e JSS
Syt g yprebe Scwased jloslitsl p 1) 395 Sluls
b it 005 fuls (SIS b ok S 45 55l Cglana
Sy} g g Gl ol J) il bl ()8 dae
&l ol G Shs b oS Sl plyide (23 )5 gt
slgs Sy pres dlony] ely alts ol sl btz o418
Obside b3l 3 1) Ky ol 5 oaisy dgme |y (o 9 23
LS W obylib g oluls olpae z8lgy o) sals laes
Olls 3 ()9 soriie lawastid 5,84 b iy
9 Sp Silopgal Gl cuw cwlite (B))y SV gae
bl I (S gd ljidie g lblre (md )3 bl
9 oo Conadud Cusll (uyp ojg cpl 3 5208
b Jpame £95 9 sopedie Conatid ST cunl oad &l Ky
Ol sl onip dv g sl amdly cwls aad @ls cwss
@ eonlple A8 algd (3)5 pw 095 S yete (350 0] o oS
oe blo)l cdy @ ded 0 dlpidny el ol oL sl
Ol 1S gy |y odd &l Wy g (b apedie Copasid
248 2gd e Aoy S b L)L g Slds Glpde 4 g,
9 o9 38 [yl i ygratie D3I ()51 4 plin
b ool g 8 jlas )3 1) s @ls 6yl pb b Jyaee
Jyaze b ol (sla Sy plo 5 paass 5 80 o5 25
|y S5y Sy simlss o ST e bl il cols il
ol i S Ol 365 SV guamme | Coles 5 a0l (slp
Al b9 dla b ke b g (555 YIS Ll Jguasme
JUd 4 35 )ISL b Nlg oo joredie Cunasid (65,8 4
Ul (Sen joraie lawass I Sy g sl audh
K A Cumd e 5,50 &S (ool,8) sl ansb ke
Glads )0 (g9 yeas b Cwl Sas D)l jsnuiie Canasd
S e e L I L i
Sl sy Cagme Glie g sorde Coasid Lulyd (nlpl
Olbbe & (pl & a2 b (pimen Cal Sl jl Clids
a0 plEl il lajls el (sly 5 glite slaosSil |
IS 90 Sy Glpde 4 WS (o SV gaze b5
Obbie 5 Ban dnsly by Shy jsrede Cwased oLl
eolue] o ¢ BUS paw (g 4 g 03,5 pasuie |y 255
olblre 5 Baa pbyiie lajls 5 hble (35S0 (5SS
S odlisal 5 Sl gl siiaely ol Bk g o 28

Cool 457 GLLYGL (Ve J3) aidbie L oV e
LS a0 ) s o )8 dx g 5)90 |y ()b pL ca e
ol 5l sl Sl a1y (0501 ool b Sy cnl xSore
soeie 3l (o Jelge GiE Gimggy ol el Sl Ban )
O3 St piagh ol g Xy (gilepgas 3 ()
5 yobaie )8l Sl e (g)blize Cups Hlde a5 Dy
48,5 )18 VA5 Cuio 5 Lble pole 03l 0 Wy (gl sl
22 sreie Sl G e &S 35 ol e 1) el
= b ogwed al pl bl o Jbliee By (g5l ygns
3 obSaegg ool sl (YY) GhlSes 5 Slo g
S pb pgal g ((Dyg Bk Sl (&S K5l Sl
alals o gy cpl 5l 0yl b9 (giblime 5 Cuse bl
soteine 3,81 Dlasd b o 3 1 aS 09 dn gl b Y guaste
o Wilgioe ;05 alge oSl o)l W pgal p 5yl
ooy 4 debl 3 oS Ged ljyidie (B3 > Ny Silepgas
By aunles Ll
sl e (545 Amd e U lmgRy cpl S il
o Sl EVAF B3l 5l 2,8 Gy gl g Xy — araiie 3,48
Silwpigal p —joredo Bl sl &5 €85 xS g oo
o9 g s slagingh mlo b asl ol o) b vy
g Sho g (YY) o)) Kan g S (V2 +2) Tyl (V< +Y)
9 sndeslowl (iagh b bl sl guen (Y1) e
ol 2 ohRimen cpl Ailel guen (VWAP) Ko
55 o sl b Sy o o bline dlay &S wolizel
4 Comd 0MSBpae ()N p odd il Jpae o j5rede
Ll pimgh LiSu cpl Al )50 1> D)l dgvg &l
So Els b (B psreie 8 &5 Gloj 3)S (lgis
ol cpl Cul 393 Cllid 0jg> b cuslite g basye Jyaee
ol 3y 45 298 o bjiie 3 Ny pguas dbol el bl
Jle yob & il S ly Wl e & A8 o Al |y gi
Mol Cuods b alowg S§ gl & jaguiin 28 S5 oS JSloj
Slp &l g ol Spjbpe clld oje b bl
s 4 oS ey Lol el s byiie b odiShyan
355 (Bjy9 A b (bj)s Ay b sl b))y Jpae

1. Till
2. Sliburyte
3. Fleck et al



vy Sy Sl 55 (oaB359 yorebin 21,81 (alad Jalgs 0 ST b iy (g5l 29005

yoia R Gl Bl (gl S 05 g9yl culd)y ik 5
Slodeg b L1y o8 Wy slael Wl sgd obyiie e )
il |yl ool pll (sl Y (mass & (5 pdygl
e 9098 (byie olaals I alug cpl 4 g 2imd il
i3S (5 S ol LB Cooww &y LS

Glosplial 5] L S ,s debie dlidn ol
5 iolen] 6¥ste Sbll @hlis il b b
&S B3yg yoredie D3l 5l odldtwl dluwy 4y Ly 43 (6l ALy
il yokite & LBl o py0 25 )3 Cdfio 5 5 ()b
5 il 0s cuddes Jlein! (lie Sew s Uy
ks > ()59 sgreie Bl (65 4 By S 1L (L
Ol I S Ban @ olitwd 9 (93 Glise Gl (peudite
el S o g 5] S i a s ol

So bl plyiie & Sloj (bjyg serede 3
5 B by (o9 G)lBp Gpgcwe  Jpae
Cobl wiinn (B g diwsy bcaasd b gl
Bl sy (535 56 g oy

00 g Oledl (aggme i o 4 3481 oyl
sl 0 b og ol adlid g e 09,5 leis 4 badjgliw
CSph Sy 4 28 O g b Shy olasl ugal (il
L 4 ol ety g lbbie 28T (hlEl Glage 5)l0
by Salgd

Uil page oiwelST cus canlie @lids I ool
b o8 Nlgi o il 2L Cdoloee dliws 4 dngi b 5559
(70 (o Ban 5 lxds))) 8l (5559 drwss 1

—asly gl pols 3 (92,)8 w3 g gseme

oS o)l 1y ojgel ol (ol aeSyb Glbyese g ol
@ Sy Slals 3 (8559 sorebe Slacwastd I oslits
balyd 50 Wl cuige 5 (agos ol > Wy il gl
S SaS 5290 15,

s asul glise U ams plxl 1) jorde Conased
Ak Gl

soteio D3l cudlad g daly aed slaaml K>
OOIF Jline g Cute daily cpl sl Wy pgal 9 (oB))9
I i 3)l 3929 Sy pgal p Gk cnl 1 &S g o
L85 B oy 2y90 &S Sl (65503 Jale 9

4 &5 Cusl 0ad plosl wddS )3 Sliiod alaly ol 390
ol 3 o)Ll daily ol 4 s pf g et 5k
5 90 (VAWN) Guord 5 J5) gl @l & e Wgeios
355 5,81 (Y1) oy Kam g S (Y- -V) Loy

2 g SNBSS0 8y ggrdie 313 cld L jglaie
PU 5 ssrebe S o (B Gk ol 5] cela 8]
PL 4 0y 5l pguad JUiml Coles )3 &S 39 dbml (5l
S cou (VA s 9 J8) WSe JWB 1) il
Jolse 5l oo i gpctie D31 clld oSl (4,
Gl (e

Wy yatade szl Cbl o ST My lpde (oplpls
PR O JUREST S UL SIC S gt
Gl 6yl pb b pljitie Jlas 5l g i)l (658 slacins
1y o oo 1) (S e porde (pioned 9 Wyl (5 il
o> )b pby serete Clld G bl S
i (¥ AY & oS g L) L dmlgs sloy] sty o yidie
s9be 358 Sy 5 sl odlisul g jo0ebe 31,3l a9y (S 1SS
S opd & 1y By olytie & sad e cel clals
Olbbre (383 53 (S)lws Do sl N pgad (il 9 )l
Sl

(55529 98cdia 3181 5l oaliznl b bl cpl a2 o 9 cnl 5l
Dyl 5Nl Wy peal &5 4 398 pbul iy
O Gl o b b N sl S5 4 oY (pinen
4 st 4 Dl b a (3590l b joratio 38 &S 3yl Sl
S Jos Sy by

9 Mid pdpe dxgl D90 (S5 4 &5 ASS oIKS55
p5Y slabigel wl S o g2y Ul & Slils loeyd
paye O3l 53 1y (g Cue g oSN wilgny Glimen b i
Sy gl (LB (sl

1. Till and Shimps
2. Malik et al



A a5 T 0,k i Jlas ¢ by gWoiury 43 LS g pyoto YA

References
1.Abdolvand, M. A. & Hosseinzadeh
Emam, A. (2014). Evaluation and
prioritization of effective components in
accepting popular characters in advertising
programs from a consumer perspective.
Marketing Management Quarterly, 9(23),
19-39. (Persian)
2.Alsmadi, S (2006). The Power of Celebrity
Endorsement in Brand Choice Behavior: An
Empirical Study of Consumer Attitudes in
Jordon. Journal of Accounting Business &
Management, 13, 69-84.
3.Arai, A., Jae Ko, Y., & Ross, S (2014).
Branding  athletes:  Exploration  and
conceptualization of Athletes brand image.
Sport Management Review, 17(2), 97-106.
4.Erdogan, B.Z., Baker, M.J., & Tagg, S
(2001). Selecting celebrity endorsers: The
practitioner’s  perspective. Journal  of
Advertising Research, 41(3), 39-48.
5.Esmailpur, M. & Bahreynizadeh, M.,
Zarei, K. (2017). The effect of the use of
prominent advertisers on advertising on the
attitude of consumers towards advertising.

Journal of Research in New Marketing
Research, 1(24), 1-22. (Persian)

6.Farahani, B. & Bahari Sh., Bazleh, M.,
Bahari, H. (2015). Investigating the

relationship between customer satisfaction,
brand image and perceived quality on
costomer loyalty in hotel industry.
Hospitality and hosting studies. (Persian)
7.Feyz, D. & Arefi, A., Kehyari Haghighat,
A. (2016). The effect of popular celebrities
and the effectiveness of advertising. Two
Quarterly journal of Business Exploration,
8(16), 185-209. (Persian)

8.Fleck, N., Korchia, M., & Le Roy, I
(2012). Celebrities in advertising: Looking

for congruence or likability? Psychology &
Marketing, 29(9), 651-662.

9.Ghotbivayghan, B., Hoseinzadeh shabhri,
M., & Ebrahimi, M (2015). Effect of

Celebrity Endorsement on Consumer’s
Perception of Corporate Image, Corporate
Credibility and Corporate Loyalty. Case
Studies in Business and Management, 2(1),

51-67.
10.Heckler, S.E., & Childers T.L (1992).

The role of expectancy and relevancy in
memory for verbal and visual information:
What is in congruency? Journal of
Consumer Research, 18(4), 475-492.

11.Hsu, K.C., & McDonald, D (2002). An

examination on multiple celebrity endorsers
in advertising. Journal of Product & Brand
Management, 11(1), 19-29.

12.I1smail, A.R. & Spinelli, G (2012). Effects

of brand love, personality and image on
word of mouth: The case of fashion brands
among Yyoung consumers. Journal of
Fashion Marketing and Management, 16(4),

386- 398.
13.Kashkar, S. & Ghafuri, F., Aramun, S.
(2015). Determining the characteristics of

the human-national brand in sport and its
social acceptance in the marketing of
Iranian products. Two Quarterly Journal of
Sport Management and Motor Behavior,
6(11), 91-104. (Persian)

14.Kilburn, D (1998). Star power. Ad week,
39(2), 20-21.
15.Koo, J (2010). Assessing The

Relationship Between Celebrity-Products
Congruence and Endorser Credibility. a
thesis presented to the Graduate School of
the University of Florida in partial
fulfillment of the requirements for the
degree of Master of Advertising University
of Florida.

16.Kutler, Ph. & Armstrung, G. (2014).

Marketing principles.Translating Bahman
Foruzandeh.Esfahan: Amukhteh Publishing.
(Persian)



4

Sl y S 53 (o555 y9rebin 31,81 (lad Jalge 2 85T b X (6500 29005

17.Malik, A., Sudhakar, B.D., & Dultta,
D.SH (2017). Management-based Factors of
Sports Celebrity Endorsement and Effect on

Brand Image. IIM Kozhikode Society &
Management Review, 7(1), 1-13.
18.McCracken, G (1989). Who is the
celebrity endorser? Cultural foundation of
the endorsement process. Journal of
Consumer Research, 16(3), 310-321.
19.Mukherjee, D (2009). Impact of celebrity

endorsement on brand image. Social
Science Electronic Publishing, (6), 2-35.

20.Nasir saeed, M., & Bhatia, P (2014).

Impact of celebrity endorsement on the
image of brand on customer's mind.
International journal of business and
management invention, 3(11), 1-5.
21.Prakash, J., & Shamala, R (2014). Sports
Celebrity Endorsements on TV and its
Impact on Youth. International Journal of
Humanities and Social Science Invention,
3(3), 1-8.

22.Rahimnia, F. Qadri, F& Islam, Gh (2018).
Investigating the Relationship between
Social Media Marketing and Electronic
Voice Advertising through Image and Brand
Awareness (Case Study: Majid Sportswear
Customers). a Sports communication
Management in sports media. 7(25), 61-70.
(Persian)

23.Seno, D., & Lukas, B.A (2007). The
equity effect of product endorsement by
celebrities: A conceptual framework from a
co-branding perspective. European Journal
of Marketing, 41(1/2), 121-134.

24.Sliburyte, L (2009). How celebrities can
be used in advertising to the best advantage,
World Academy of Science, Engineering
and Technology, 3(10), 2010-2015.

25.S0lomon,M., Bamossy, G., & Askegaard,
S (2002). Consumer behavior: A European
perspective. 2nd (Eds), UK: Prentice Hall
Europe.

26.Summers, J., & Johnson Morgan, M
(2008). More than just the media:

Considering the role of public relations in
the creation of sporting celebrity and the
management of fan expectations. Public
Relations Review, 34(2), 176-182.

27.Till, B (2001). Managing athlete endorser
image: The effect of endorsed product.
Sport Marketing Quarterly, 10(1), 35-42.
28.Till, B.D., & Shimp, T.A (1998).
Endorsers in advertising: The case of
negative celebrity information. Journal of
Advertising, 27(1), 67-82.

29.Yasin, N., Noor, M., & Mohamad, O
(2007). Does image of country-of-origin
matter to brand equity? Journal of Product
& Brand Management, 16(1), 28-48.
30.Zardoshtian,sh , Hosseini,m. Karimi.]
(2016). The Role of Mass Media in the
Tendency for Women  Kermanshah
Province to Examine the Sport. a Sports
communication Management in sports
media. 4(14), 13-20. (Persian)

31.Zedan Yehia Salem, M (2016). Factors
Affecting Consumer Attitudes, Intentions
and Behaviors toward SMS Advertising in
Palestine. Indian Journal of Science and
Technology, 9(4), 1-14.

32.Zipporah, M., & Mberia, H (2014). The
Effects OF Celebrity Endorsement in
Advertisements. International Journal of

Academic Research in Economics and
Management Sciences, 3(5), 178-188.





