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Abstract

The purpose of this study was to review the effect of
social network on word of mouth advertising due to
loyalty and attachment to the brand in Iran Football
Premier League.

The statistical population of the study consisted of
supporters of football teams, who use social networks.
376 people were selected as the statistical sample. To
collect data, a valid and reliable questionnaire was used.
To analyze data SPSS and AMOS was used, and path
analysis was applied to determine the direct and indirect
effects of the research variables. The results of path
analysis showed that there is a significant positive
correlation between independent variables and
mediators with the variable of propagation as a
dependent variable. In general, clubs should increase
the attachment of fans to the brand, to identify the
personality traits of the club, reflect these features in
their brand management strategies as well as adapting
these features to the personality traits of the fans and
this will lead to positive word of mouth advertising in
the community and virtual networks for the club
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