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ABSTRACT
A model that explains the relationship between social media marketing and

the behavior of sports store customers was developed. The study also
investigated the role of communication literacy as a mediator of this
relationship. The research was carried out as descriptive-correlational and
applied study through field methods. The statistical population of the study
included all customers of sports stores in Baghdad, with an unlimited number
of participants. Based on Morgan's table, the sample size was obtained equal
to 384. In total, 400 questionnaires were randomly distributed to the
customers. The data collected through the questionnaires were analyzed in
PLS using structural equations. The results of the path analysis revealed that
social media marketing had a significant relationship with the behavior of
customers of sports stores in Baghdad, and that communication literacy
played a mediating role in this relationship. Thus, there is a need to
institutionalize sports literacy among the recipients of sports marketing
messages based on scientific and theoretical foundations. This is especially
important given the quantitative increase of sports media and the widespread
appeal of the sports category in society.
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Extended Abstract

Introduction

Social media marketing culture is one of the poles of conservatism and modernism. Social media
marketing structures are positioned between hierarchy and networks, and social media marketing
supervision ranges from tyranny to anarchy. On the other hand, with the generalization of social
commerce and the rapid growth of various social commerce markets, marketers should look for
new strategies to meet the tight competitive conditions in these networks and gain a share of the
market. Social media marketing is a powerful way for businesses of all sizes to reach prospective
customers. Customers interact with brands through social media and if businesses need to connect
with their audience directly through social platforms. Sports equipment stores in Baghdad are not
exempt from these rules, and they have faced a decrease in demand. In addition, the use of social
networks and the low communication literacy of these stores have played an important role in the
declining sales. In this research, we seek to answer the question of whether social media marketing
has a significant relationship with the behavior of sports club customers with the mediating variable
of communication literacy.

Methods

The research method was applied in terms of purpose and descriptive-correlation in terms of type,
which was carried out through the field method. The statistical population of the research was all
the customers of sports stores in Baghdad, with an unlimited population. According to Morgan's
table, the sample size was equal to 384 people, and 400 questionnaires were randomly distributed
among them. Data collection in this research was a combination of library and field methods.

The researcher-designed questionnaire was based on Likert’s scale so that qualitative and
nonparametric information was interpreted using quantitative and numerical values.

Marketing actions in social media were measured using the questionnaire by Kim and Ko
(2012). This scale has 11 five-choice questions, the scoring method is based on a five-point Likert
scale. There are five dimensions in the tool including entertainment, interaction, novelty,
customization, word-of-mouth advertising.

The data was first analyzed in SPSS through descriptive analyses to describe the sample and
research variables. Descriptive indices of central tendency and dispersion indices were calculated.
To determine the normality, the skewness-kurtosis test was used, and in the case of parametric
conditions, the Pearson Correlation test and multivariate regression analysis were used. As for the
effect of the mediator variable, structural equation method in PLS software was used .

Results

In terms of gender, 44% of the respondents were female and 56% were male. In terms of age, 38%

were between 20 and 35 years old, 51% were between 36 and 50 years old, and 11% were more

than 50 years old. Regarding the level of education, 16% had a high school diploma, 28% had a

under graduate degree, 45% had a bachelor's degree, and 11% had a postgraduate degree or higher.
In order to answer the main hypothesis of the research, a linear regression test was used.

Table 1. Correlation coefficient and coefficient of determination of several variables

model  Multiple correlation coefficient coefficient of determination ~ Durbin-Watson's F statistic  sig

First 0.878 0.722 - 255.533 0.000
Second 0.978 0.956 2.435 818.508 0.000

As listed in Table (1) the coefficient of determination of the first model before considering the
role of mediating variable of communication literacy was 0.722. In the second model, after
considering the mediating role of communication literacy, the coefficient of determination was
0.956, indicating the amount of changes in customer behavior through social media marketing with
the mediating variable of communication literacy. The Durbin-Watson statistic also showed the
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phenomenon of autocorrelation between variables. Considering that the value of the regression line
equation (2.435) is between 1.5 and 2.5, the absence of autocorrelation in the regression line
equation is confirmed. Moreover, the variance of the f test, considering that it is lower than the
error rate of 0.05, indicated the appropriate validity of the statistical model.

The result of the Sobel test was 3.9757. If the result of the Sobel test exceeds 1.96, the
significance of the mediating effect of the communication literacy variable can be confirmed at the
95% confidence level. Therefore, it is concluded that communication literacy plays a mediating
role in the relationship between social media marketing and sports store customers' behavior.

Conclusion

There are various types of social media that people use, such as blogs, social networks (like
Facebook, both inside and outside the country), microblogs, photo and video sharing sites (like
YouTube and Aparat), wikis, and podcasts. With the increasing use of social media, not only
individuals but also companies and government organizations use them as communication tools.
These organizations actively use social media for advertising and marketing, which has made it
easier to implement integrated marketing activities without any time, place, or media restrictions.
Many individuals share information through social media, and it has become one of the channels
through which consumers receive information about the goods or services they need before making
a purchase decision. Therefore, companies need to understand the purchase intention and
motivations of their customers, as well as the impact of social media on these factors. Today,
customers use various technologies, especially the Internet, as a tool to meet their needs and shop
online.

It can be concluded that communication literacy plays a significant role in the relationship
between social media marketing and the behavior of sports store customers. Today's audiences are
more alert and capable of receiving messages through media industries rather than the traditional
education system. Sports communication literacy can be a valuable tool to develop critical thinking
skills in the field of sports. This can play a significant role in the development of product marketing
through social media, influencing the purchasing behavior of customers in Baghdad.

Considering the increasing popularity of sports media and the large group of audience in these
media, the need to institutionalize sports literacy among the recipients of sports marketing
messages is undeniable. It is essential to base this institutionalization on scientific and theoretical
foundations .
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Table 1. Cronbach's alpha results
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Table 2. Descriptive statistics of research variables
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Table 3. Kolmogorov Smirnov test
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Table 4. Correlation analysis of research variables
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Table 5. Correlation coefficient and multivariate determination coefficient
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Table 6. Regression analysis results
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Table 7. Determining the amount of social media marketing
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Table 8. Determining the level of communication literacy
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Table 9. Determination of customer behavior
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Table 10. The results of Cronbach's alpha, composite reliability and
Convergent validity of the measuring instrument
S P ol (le S bl ps FligS Wl co e ..
T (AVE>0.5) (Alpha>0.7) (Alpha>0.7) ”

206 350 <oy <Y -Iyay el (clagiloy Jb)liL
206 350 -Isov -/vay -IV\$ O o
Al 3)50 Sy <IAYY <Yy oy 4 s &ls
a0l 3540 N NI - IYAY Jolss
Aol 590 <[5V IV5¥ <IYYA S5 0350
Aol 590 /oYY <IN <INY L5 ks,
a0l 3590 -/v¥a -IAVA < IN¥Y Ol e ,lid,
KW YW Nan -IAYY -/avy Gl (o lins
KWIEIPW AR N <[NOF SleMb! dlguw
b 3)50 <[OYY RINYA 7NN OleMbl 4 3 wyiwd blgs
b 3)50 [oF0 «<IVa0 A SleMbl &lslas b3, Ules
b 3)50 DR <Iva)y <IVY0 OleMbl diadan 38" oLl
Al 3)50 <I5Y0 ARYN «[AMA OleMbl cunle § Couwy ot (blg

Y lgas 4y 65500 ela Jice BNy gyl L
oty sbe it Las g )00 ()8 (Il (sl o)
245 yebolan D5 ge gy &5l e L) Lol pen
clol als b aail (gl g o oanlio ) IS
Soblise colps Sl > imgh egrie Jio Sl BuioS
T- Jliie a5 )50 o cls opl ) sl o ool
Ao yd il S VA% L g i VA5 Value
il nlyr ogdle 20,5 oo b G b 92, s
ol 03l s (V) UK 0 50 oled Jde (gl o bl

!

WV Elsgss Ll lim cuslio Jlade 4l 4 a2g5 L
Gilhae g Cusl O AVE (gl 90V (55 2bL sl
SMART-PLS ,l; 3ls 5 (sl g5 j) Jools oo b
Sl yuiie 3y50 55 Lanjlise oplsoload (V1) Jgiz 1
cwlio g5 oo 9 Alodges DB6T pwslio lade yimgh
Al Ghagis (PhSen (2lg) 9 (2Ll Cundg 039
5 (1)Nen dgizea) (ly) 5| 3iod I3l a5 3503
{| REVS- S SO B PVl MR B A
sl J10y95 0 (rwlie (Elig)S
SMART g, o bosly Julog o) b 3ollas
4 Cug gpSoiluil gl Jae Sijln ey )l 4 PLS
Jie B oy oo g3 (L Jue )l

ol olil Yy Jos
Table 11. Verification of hypotheses
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Figure 1. The test of the conceptual model of the research in the case of significant coefficients
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Figure 2. Test of the research conceptual model in the case of factor loadings
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Table 12. Goodness of fit indices for the final model
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Table 13. Model fit index
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