Communication Management in Sports Mediaosn s

Vol. 12(2), (Series 46): 145-158 (2025)

DOI: 10.30473/jsm.2024.70710.1841

Received: 27/Fer/2024

ORIGINALARTICLE

Presentation of the

Accepted: 08/July/2024

Sports and Tourism Ecosystem

Development Model with the Mediating Role of Ecommerce

Alireza Esfandiari "

1. Ph.D. Student Department of
Sports Management, Faculty of
Educational Sciences and
Psychology, University of
Mohaghegh Ardabil, Ardabil, Iran.
2. Associate Professor, Department
of Sports Management, Faculty of
Education Sciences and Psychology,
University of Mohaghegh Ardabil,
Ardabil, Iran.

3. Professor Department of Sports
Management, Faculty of Educational
Sciences and Psychology, University
of Mohaghegh Ardabili, Ardabil,
Iran.

Correspondence
Alireza Esfandiari
Email: esfandiari.alireza76 @gmail.com

How to cite

Esfandiari, A., Azizizn Kohan, N.,
& Moharramzadeh, M. (2025).
Presentation of the sports and
tourism ecosystem development
model with the mediating role of
ecommerce. Communication
Management in Sport Media, 12(2),
145-158.

, Nasrin Azizian Kohan?

, Mehrdad Moharramzadeh?®

ABSTRACT

In the era of electronic commerce, the importance of providing quality electronic
services to attract customer satisfaction is more evident than ever. The aim of the
present study is to present a model of developing a sports and tourism ecosystem
with the mediating role of electronic commerce. This research was quantitative
and applied in terms of purpose with a survey approach. The statistical
population consisted of experts and professionals in sports management,
including a combination of sports managers, tourism experts, and e-commerce
specialists related to sports and ecosystem (a total of 70 individuals). Considering
the researcher's access to the list of individuals in the population, the sample size
was determined to be 59 individuals based on the Morgan table. Sampling was
done using purposive sampling and with the use of the theoretical saturation
index. The data collection tool was a researcher-made questionnaire that included
three variables: development of the sports ecosystem, tourism, and electronic
commerce. To assess validity, formal and content validity were examined with
the help and opinions of experts. Additionally, Cronbach's alpha coefficient was
used to assess reliability, which showed desirable values for all three variables
and the overall questionnaire, withvalues of 0.81, 0.79, 0.82, and 0.80,
respectively. Structural-interpretive modeling approach was used with the (PLS3)
software.. The tests used included tests for normality, standard deviation,
significance, and correlation. The analysis results showed a significant
relationship between electronic commerce and tourism. Furthermore, there was a
significant relationship between the development of the sports ecosystem and
electronic commerce. However, there was no significant relationship between the
development of the sports ecosystem and tourism, and the mediating role of the
electronic commerce variable in the relationship between the development of the
sports ecosystem and tourism was confirmed.
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Extended Abstract

Introduction

In the modern age, sports play a crucial role in the
global industry, attracting a vast global audience
and serving as a significant draw for tourists. The
convergence of sports and tourism markets
presents lucrative opportunities for countries,
regions, and travel agencies involved in sports.
The emergence of sports tourism as a dynamic
service industry has seen substantial growth,
contributing to societal well-being and economic
prosperity. Technological advancements have
reshaped the sports landscape, with innovative
technologies being increasingly embraced. The
tourism sector faces evolving customer demands,
regulatory changes, globalization, and
technological influences, necessitating adaptation
to new challenges and requirements. Embracing
technology is essential for sports organizations to
navigate the complexities of the global market
successfully. Iran, with its rich historical and
natural attractions, stands to benefit from the
development of electronic sports tourism to

Methods

This research was quantitative in nature with an
applied objective and an exploratory approach..
The study targeted a group of 70 professionals in
sports management, comprising sports managers,
tourism experts, and e-commerce specialists.
Utilizing a purposive sampling method and
theoretical saturation index, the researcher
determined a sample size of 59 from the
accessible population list using the Morgan table.
Data collection was facilitated through a
researcher-developed questionnaire encompassing

Results

According to the statistical analysis, the research
results showed that;

E-commerce has a significant relationship with
tourism. The development of the sports ecosystem
also has a significant relationship with e-
commerce. But the development of the sports
ecosystem is not significantly related to tourism.
According to the results of the statistical test, it
was found that the impact of the development of
Conclusion

The study suggests that to advance sports tourism,
organizations should focus on building
infrastructure for e-commerce and using the
internet for promotion and awareness. This
approach can improve the sports tourism
industry's efficiency and growth by making
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Development, Sports ecosystem, Tourism, E-commerce

enhance its position in the tourism sector and
attract a diverse range of visitors. Analyzing
electronic sports tourism can help identify key
areas for improvement, empower the industry, and
boost tourism, particularly in the sports segment.
Leveraging virtual capabilities and electronic
businesses in sports tourism is a strategic
approach to advancing the industry. Business
models are crucial for success in commercial
markets, and the internet provides a platform for
efficient exchanges and service delivery.
Electronic marketing serves as a vital tool for
managing communications between organizations
and customers. The transformation of markets and
intermediaries into information hubs underscores
the shift towards adaptable skills in the digital era.
Based on the information provided, the The
objective of this research is to propose a model for
the systemic development of sports and tourism
ecosystem with the mediating role of e-commerce.

three  core  variables:  sports  ecosystem
development  (comprising  human  capital,
leadership, sports facilities, financial resources,
and environmental infrastructure), tourism
(encompassing regional beauty, ecotourism,
natural phenomena, and education), and e-
commerce (involving software infrastructure,
hardware infrastructure, and network
security).The  questionnaire  validity  was
confirmed through expert feedback and validation
checks.

the sports ecosystem on tourism (6/0) is the
development of the sports ecosystem on e-
commerce (93/0). According to the results of the
Sobel test, the meaningful level of the test is
smaller than )0.05(the impact of variable e
commerce mediation on the relationship between
the development of the sports ecosystem and
tourism is confirmed.

booking, transactions, and marketing more
effective, thus enhancing customer satisfaction.
Additionally, it can create new opportunities for
local and small businesses, potentially boosting
income and employment in the sector.
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Table 5. Summary of the Standard Coefficient Test Result
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Table 6. Sobel Test Results

&,13Uxe o 5, laibiw! 1yl Jigw Cand 3 Z (4903 4lao ol puiie
SRE3)5 <= o319 i3S druwgd ipias e
o[ [+YVA YIAYY Syig pSdl & )lo

s 15T 4S5 ) 5 (F19) oylSen 5 ' IS5, Limag
285 gl b))g dmwgs )3 x> slagygld 4 Ll oS
D)5 g

Spedy sy clie glalyp; dbol 4 Wb laglejle
dwg Slp jlayee o lop; )l g 395 slags)lis
Ioal bl paen )y platal (Sgusll @)l
Cosh Glp Sl o)l 5wl sbew)
Bblie (alolid (onl p 98l g 0yt (8559 6 X825
Y bl (pSeald 5 b))y OS85 Glp ol
Sl s bl oolinal ol yen 4 dal drgcds (ol
cubb Ll aolia o)y a1 LalEl oy ol
(SFS Ohed sl She Slelidl Gl jyy (6 K82)5
g A d2lse poiJl) o)lgen slalase b baglejl
Gl Olysd L1y 098 1l 28 clld 5 iy Lis 4l
)5 g 3890 clagloile (K> Ole 4 LS e
@ B Ll elanl @¥es b (adpllen pogdle gl
B G a4 Slyai opl Colia g oanl cladg,y o e
3oy «lyss | GBS oolitwl cxdlgys sl o slmods]
ool Sl pulepgas g pakd Jev 4 olie
e slosil 4 licass gl 1y ol g cusl ST slagl
ol Lol 4 degi b S o Hlgen Sailiegyyluil o
il @ Zwl glp alyls slaylpl 5l eolainl 4 dxels
0)1y> 1y 395 o> 5 (5,5 (8559 ol pde Cawl pfY g5
blejle Xgd guen Y5 (pl b g Mad i ()5l
9 sbsyld 5 <oyl gl b jledlatul b wilys oo
aloo 38les dgp g dmwg 4 Sogysll Ojls b
B3y SlptanesS] A G5 g (o5 KBS
W51 50

2 N38586 Jelge e g sl @)l dbsej o
13,8 ool |y Wl > CSaig 1S o 51 3Lzl
Oy b a2lse il S5 pglateny (Y-VY) T
Osred Glee a4 bagljle ) Seepsll o)l
Obs gl (Saem ol ol clauis

1. Raatikainen
2. Abar & Alkan

i Sboljl (F Jga2) bgw g9oil @l @ 42 L
S5 2l bl (+10) 51 5Sa S gesl (s lalins
plawgS| dnwg o daly > Sgl @l e
Sybse i (6K53)5 9 By

S 5 domid 9 S
9 18]35 soummmosS| drwgs oSl Ll ol Budod Bun
Dibsiy el g S A o alen 5 | ol
ollixe alasl, (53,8 by Sig iUl o 45 3l L
Sg Sl )bd b (o855 piasS] drwgd (piomed )l
Gy S b ()9 piammwsS| dmwgs Lol yly (5I0lixe dlayl,
P By pheewsS] Ay S SI &S b jasuie
2 sB)pg iegesS| dnwgd (IS 3l g 1P L ply (68035
0905 s 4 de g bl SAY L ply Sg Sl ol
dwg (g dlaly > Sl Oy pite 65 (2ole
Db oo dnll (65835 g (08559 eS|

@ olee i byt I Ko sleadlie 4 w2y L
(YoY¥) odlaie uios wilo )5 o)Ll bl b 5 coonl
i laayg, 5 bl (o Bauseslie ob olis &
Jolos g basiyacly dapdelad oanlp slacoles
Sl 0559 « )0l d (srges damgi Jold (Slojle
S e L drwg GBlanl a4 oliwd [ ( Sjeel
& Gl (6,553,5 5 ipp pimnmsS] olas aslags Ll
(VoY) OhlSon g gokuyil 29500 oxie Jlub drwgs
LU By doye 53 Cuwjlase glaciolaw a5 Wb Lis
OhlSon 51552355 )18 Hlul drwgs Fo3y0S Coz)le 5
Slles auld (gpsld ilwedly &5 W58 S5 (Y4YY)
(J>1ye) jolis ) (glatugey il poaluds 5| JSite (glodory
Oh&er g el LS (o o dble S G jgody &S Cwl
b @Sas b by sbadie & w35 glo (VW)
)5 Gaaaib Copte g e GlSle (5w dw 4l o0



YA VF-Y QLAM) Ard u..vl.u gD o)lm.f: ‘Wh"}).b) JL» (L;«'S})? dl!z’dd[w) 9 quLJ)I Co o uo.l.c dolilad

@ 9035 ol 1) Coluw 5 b))y Caio )3 )l g et
S SaS o yeiS eloinl g (golatdl dnugs

OB b coluw g )9 eemmgS| dawg ol
Coio «dgd oy () Son diojls S Sl ylog (ooibe
o !l daog g o 4 Slgn bl gy5l
LS S8

Salguw
ol o Uiy e el Ml ppedy S bl b
Jolas ple g 5y gbcel do i daygs 95, oSl
hoedlatel gde ealp Sogpsll sl (b
Obsde & 03938l 5 (glre Cusbly Alo (pg glais,glid
Gl L jlre ©ygoh yhw 5 iy S Sl
St Slels 9 slaa] (laaSid dbal ad e 1) 35
9 iy Sled (Beyd (RIEL g plyide 4 (g
S oslitel b Sledbl il S o palyd |y (5,55
5 e GBS 8 b ) g abpiy el slas)sld
9 U509 whamsS| dsgi 13 S50 3)l90 1505 5l 5 el
ol Sig Sl @ylog (2ol il b colow

B L el g by (etwsS] dswg oSl
@ ol ol lp Mlgiee Syl )b (ke
sl JS

5 Oy gle p Sl oyl ISl )
sedld sl e 5 cute Sl )y p 6,585
onl dmogs bl g oM (lab @y (R0 S g o
(b ol @le

Sl oy (S g el Clb b
ojo> 5> sloinl Cbli)l § K p Sgpsll o)l
ol Cagi 5 bis ly pla)Saly Bl g coliw 5 (555
bl

9 g Wlgioe olSdaghy dasleidy pl plxl L
h Seg sl o)l Gk 5l colow 5 (559 059> 53 drwgs
G @lio (pl dagi g 2900 sl 2yl 9 WS Julos
V-

3905 Sl ply 3 Slojlug)d Cuglio «Sig sl
By 95 eyl gl o 1T b g (8 slac)las
adye sl Sigpsll o)l agiogllasl 2l (sl (S
BTl SasS lnySgnS Gloss 5 &Yguama
olaisl D50 9 gl laasacd (Sog Sl @yl gblie
o5l 1) e s §) aiicoles o Jlo plie i
b oy cobB 0rif S 20 Jelge plgieds (riomen 2538
Gls,) o SleMbl i g iSyp by
OBl dadnia g plj oo iR 2b)liL
GRIB pleile 2 Sles g apdy IS e
G gy g Olodd g Y gare ddye (s phical,
WHolro 5 g29cume glodyjn Jiald 5 Sl gla)ll
WXlod paud 0 1y i golasdl clals

i e Jelss (YVY) TSl il pran )
(o sblje) (B Slogad Jols |) Sug sl o)l
(S Plae il Pl (pdy sanje ()55l
o 5 Colos leMbl (55l (Sbel) Slojls disej
o yly 309y aS Gipd Ol xSk 350,
sl e g (plojle Cuam) g (Slojls 3505 395
Sl el o g oylgs LB Lt S b JLid (g o jL28)
b (olaBl 39, (B pslie jpax (e
Jle o) a4y 35 (Vo3 0) gyl JsSs g 19,0550 ,09,
B ojg By aglejle > Sigpsll w)bs Spdy
M8y oSl sy Caio ghles jlad) (e
oy 9 Whgld (SoL) (B (2l oje> fouiS S pan
(2855 gy callB) (38 (B> 0je> 5 Sk

Bl B b ol g (B (eteewsS] dswy
h Coto 93 ool drwgi g dgm0 Slgi o g sl )b
ol b S ol 1) b yide 2025 SlB)) g 03,5 e
sbanld e plee Sl slagls
935 walp ]y Cldds s Syl dacsly (amly)j)
piarwsS|opl aizmen ndS g 1) gde apd
e o) g gl i (lacus b dlnl 4 Wl o
ol JUl g sl Ll cel g a8 oS SasS
Do mluo

9 U9 soiawsS| dswgi oSl ol blje 4 a2 L
Sl 4 Wl o S Sl Ol (le i b colw
dbrl g )l lp aalyy (LBl b yiie 420
g Sl S pl 298 e Jlrdl glacas b

1. Oktaria
2. Rodriguez Ardura & Meseguer Artola



Sig Sl )bs (Abe 8 b ol 5 (59 (g dawgi (698 BI)] 1 Sen g ()b xidu Vo8

References

Abar, H., & Alkan, O. (2021). What factors
influence the use of electronic commerce? A
case in Turkey. In Research anthology on E-
commerce adoption, models, and applications
for modern business (pp. 1893-1910). IGI
Global. https://doi.org.10.4018/978-1-7998-
8957-1.ch094

AbdrasSsilov, A, Orynbassarova, Y.,
Tvaronaviciene, M. (2024). Exploring
environmental factors for the sports clusters
development. Journal of Environmental
Management and Tourism (JEMT), 3(67), 799-
810. https://www.ceeol.com/search/article-
detail?id=1133154

Amiri, S. M. R. (2012). E-commerce according to
philosophy of technology. Philosophy of
Science, 1(2), 65-95. https://sid.ir/paper/205926

Amini, A., Khosh Sepehr, Z., & Yousefi, Z.
(2019). Identifying the promoting and
restricting factors of development of sport
tourism in the public sector (Case of study:
Ministry of Sport and Youth). Journal of
Iranian Public Administration Studies, 2(2), 69-
90. (In Persian)
https://doi.org.10.22034/JIPAS.2019.91582

Andam, R., Aghaei, A. A., Anbarian, M., &
Parsajoo, A. (2014). Developing strategies of
"Sport Tourism" in Hamadan province. Journal
of Sport Management and Movement Sciences,
4(7), 31-44. (In Persian)
https://sid.ir/paper/267414

Elahi, Sh., Hamdan, M., & Hassanzadeh, A. R.
(2009). A survey on the relationship between E-
commerce and customer behavior. Daneshvar
Raftar, 16, 27-42. (In Persian)
https://sid.ir/paper/46446

Ebrahim Shemirani, M. (2015). Challenges of E-
commerce Implementation in Ilran. Paper
presented at the International Conference on
New Research in Industrial Management and
Engineering, Tehran. (In Persian)
https://civilica.com/doc/435261

Glebova, E., Desbordes, M., & Czegledi, O.
(2024). The “clockwork” model for deployment
technology innovations in sports industry
ecosystem: holistic approach. Societies, 14(2),
23. https://doi.org/10.3390/s0c14020023

Hritz, N., & Ross, C (2010). The perceived
impacts of sport tourism: An urban host
community perspective. Journal of Sport
Management, 24(2), 119-138.
https://doi.org/10.1123/jsm.24.2.119

Javid, M., Asadi, H., Goodarzi, M., & Mohammadi
Torkamani, E. (2013). The role of the internet
and new media in sport tourism marketing.
Applied Research in Sport Management, 1(3),

43-49. (In Persian)
https://arsmb.journals.pnu.ac.ir/article_253.htmi
Kyara, V. C., Rahman, M. M., & Khanam, R.
(2021). Tourism expansion and economic
growth in Tanzania: A causality analysis.
Heliyon, 7(5),
https://doi.org/10.1016/j.heliyon.2021.e06966
Moharramzadeh, M., Nouri, A., & Saeidi, S.
(2015). The feasibility of the implementation of
sport tourism destination management system
(DMS) in Iran. Sport Physiology &
Management Investigations, 7(3), 141-153. (In
Persian)
https://www.sportrc.ir/article_66522.html
Mondalizadeh, Z. (2024). Startup opportunities in
the sports industry based on developing a
conceptual framework for the sports ecosystem
in Iran. Interdisciplinary Journal of
Management Studies (Formerly known as
Iranian Journal of Management Studies), 17(2),
491-506.
https://doi.org.10.22059/1JMS.2023.339962.67
5079
Noorallahi, L., Farahani, A., Safania, A., &
Nikbakhsh, R. (2022). Identification and model
of E-business in Iranian sport tourism. Strategic
Studies on Youth and Sports. In Press. (In
Persian)
https://doi.org/10.22034/ssys.2022.1852.2313
Oktaria, R., Naibaho, S. A., Muda, I., & Kesuma,
S. A. (2024). Factors of acceptance of E-

commerce  technology among  society:
Integration ~ of  technology  acceptance
model. Brazilian Journal of
Development, 10(1), 118130.

https://doi.org/10.34117/bjdv10n1-008

Parent, M. M., Rouillard, C., & Naraine, M. L.
(2017). Network governance of a multi-level,
multisectoral sport event: Differences in
coordinating ties and actors. Sport Management
Review, 20(5), 497-509
https://doi.org/10.1016/j.smr.2017.02.001

Raatikainen, 1., Mantyselka, P., Vanhalac, M.,
Heinonen, A., Koponen, H., Kautiainen, H., &
Korniloff, K. (2019). Leisure time physical
activity and its relation to psychiatric
comorbidities in depression. Findings from
Finnish depression and metabolic syndrome in
adults (FDMSA) study. Journal of Affective
Disorders, 259, 150-153.
https://doi.org/10.1016/j.smr.2017.02.001

Rahimizadeh, M., Sajadi, S. N., Goodarzi, M., &
Jalali Farahani, M. (2018). A 3-dimensional
model of E-commerce development challenges
in the sport industry in Iran. New Trends in
Sport Management, 6(20), 9-
20. http://ntsmj.issma.ir/article-1-1065-en.html


https://doi.org.10.4018/978-1-7998-8957-1.ch094
https://doi.org.10.4018/978-1-7998-8957-1.ch094
https://www.ceeol.com/search/article-detail?id=1133154
https://www.ceeol.com/search/article-detail?id=1133154
https://sid.ir/paper/205926
https://doi.org.10.22034/JIPAS.2019.91582
https://sid.ir/paper/267414
https://sid.ir/paper/46446
https://civilica.com/doc/435261
https://doi.org/10.3390/soc14020023
https://doi.org/10.3390/soc14020023
https://doi.org/10.1123/jsm.24.2.119
https://arsmb.journals.pnu.ac.ir/article_253.html
https://doi.org/10.1016/j.heliyon.2021.e06966
https://www.sportrc.ir/article_66522.html
https://doi.org.10.22059/IJMS.2023.339962.675079
https://doi.org.10.22059/IJMS.2023.339962.675079
https://doi.org.10.22059/IJMS.2023.339962.675079
https://doi.org/10.22034/ssys.2022.1852.2313
https://doi.org/10.34117/bjdv10n1-008
https://doi.org/10.1016/j.smr.2017.02.001
https://doi.org/10.1016/j.smr.2017.02.001
http://ntsmj.issma.ir/article-1-1065-en.html

\av V¥ lis) FF ol pod oyloud (o2djlgd Jlu ¢ (ijy9 sl o clbli)l o e ole doliliad

Rodriguez-Ardura, 1., & Meseguer-Artola, A.
(2010). Toward a longitudinal model of e-
commerce: Environmental, technological, and
organizational drivers of B2C adoption. The
Information Society, 26(3), 209-227.
https://doi.org/10.1080/01972241003712264

Shilbury, D., O'Boyle, 1., & Ferkins, L. (2016).
Toward a research agenda in collaborative sport
governance. Sport Management Review, 19,
479-494.
https://doi.org/10.1016/j.smr.2016.04.004

Wirtz, B., Pistoia, A., Ullrich, S., & Gottel V.
(2016). Business models: Origin, development
and future research perspectives. Long Range
Planning, 49(1), 36-55.
https://doi.org/10.1016/j.1rp.2015.04.001

Xiang, Z., Magnini, V. P., & Fesenmaier, D. R.
(2015). Information technology and consumer
behavior in travel and tourism: Insights from
travel planning using the internet. Journal of
Retailing and Consumer Services, 22, 244-249.
https://doi.org/10.1016/j.jretconser.2014.08.005

Valaki, S., Amirhosseini, S. E., & Pirzad, A.
(2020). Identification of the factors of sporting
electronic sports in Iran. Regional Planning,
10(39), 49-60.
https://jzpm.marvdasht.iau.ir/article_3979.html

Zakerian, A., Jalali Farahani, M., & Takali, H.
(2019). An investigation of the impact of
internet advertising factors on behavior of sport
consumers. Sport Management Journal, 11(1),
107-118. In Persian)
https://doi.org/10.22059/jsm.2019.230985.1820



https://doi.org/10.1080/01972241003712264
https://doi.org/10.1080/01972241003712264
https://doi.org/10.1016/j.smr.2016.04.004
https://doi.org/10.1016/j.lrp.2015.04.001
https://doi.org/10.1016/j.jretconser.2014.08.005
https://jzpm.marvdasht.iau.ir/article_3979.html
https://doi.org/10.22059/jsm.2019.230985.1820



