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ABSTRACT

Media outlets serve as a platform for the promotion and
dissemination of market activities and trends. The present study was
designed to investigate the role of emotional advertising of health
products on social media in attracting the mental attention of young
consumers, with a specific focus on the Rubika social network. The
research method employed was correlational. The statistical
population of the study included all young consumers who actively
engaged in social media activities in these spaces. The precise count
of these individuals remained undetermined. Given the Cochran
sample size formula's applicability to unknown statistical
population conditions and the notable dispersion within the
statistical population, a sample consisting of 381 individuals was
chosen for the study. Structural Equation Modeling (SEM) analysis
was used to analyze the research data using SPSS v.24 and AMOS
v.2 software. The modeling results evidenced a meaningful
relationship between emotional advertising, mental attraction,
attitude, perceived value, and behavioral intentions based on the
research hypotheses. The study provides practical guidelines for
effective planning and implementation of market strategies on
media platforms.
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Extended Abstract

Introduction

Media advertisements play a significant role in predicting consumer behaviors and reactions.
Recently, there has been a growing interest in investigating the impact of media advertisements on
consumer attitudes and purchasing intentions in the media market. Simultaneously, advertising has
become a vital element in modern life due to the increasing presence of the internet in various
aspects of life. The way transactions are conducted through the internet has gained significant
attention from organizations and their customers. Consequently, producers of goods and services
use various advertising methods to introduce their products and services to consumers. On the other
hand, with the growing influence of social media in daily life and their entry into the operations of
small businesses, even large industry owners have transformed their communication and
advertising methods, accepting social media as a powerful medium that has revolutionized modern
marketing. Advertising specialists have started using social media platforms to attract consumers'
attention and customize their demands, aiming to encourage users to share brand images and
develop free advertising.

Methods

The present research adopts a correlational approach focusing on examining the impact of
advertising on social networks on the purchase intentions of adolescent and young consumers. This
study is considered an applied research conducted in the field. The data collection instrument used
in this research is a standardized questionnaire set up with a 5-point Likert scale spectrum. The
questionnaire specifications are provided in Table 1, and the questionnaire items were modified
according to the statistical population in Iran. To assess the questionnaire's validity, eight experts
confirmed its content validity, and its structural validity related to the structural equations was
calculated and confirmed. The statistical population of the research included all adolescent and
young consumers in Iran who regularly use social networks. The exact number of these individuals
was unknown (approximately 10 million adolescent and young users). Considering the uncertainty
of the statistical population and its high dispersion, 384 individuals were selected as the research
sample using Cochran's sample size formula. The sample selection involved randomly sending the
questionnaire link to individuals through direct messaging and requesting responses from those
aged between 15 and 35 years.

Results

The purpose of this research was to prioritize and determine the importance of model variables.
This was done using confirmatory factor analysis techniques. Normal distribution is the most
important continuous distribution, as its importance lies in the basis of normal distribution in
inferential statistics and its relationship to the central limit theorem. The Kolmogorov-Smirnov test
was used to assess the normality of variable distributions. The null hypothesis in this test is the
normal distribution of variables. If the significance level of the test is less than 0.05, the null
hypothesis is rejected, indicating that the variable distribution is not normal. The results of
modeling showed significant relationships and meaningful changes in consumer perception,
behavior, value propositions, and perceived importance based on a broad range of media platforms.
By following guidelines and implementing effective planning and strategies on media platforms,
market participants can significantly influence consumer perceptions, behaviors, and value
propositions in media advertising.

Conclusion

From the comprehensive analysis, valuable insights were gained regarding various aspects
influencing consumer intentions in media advertising, indicating the importance of advertising
models in shaping consumer perceptions and significant effects. It appears that optimization



techniques can transparently clarify and limit constraints in media advertising. For example, the
characteristics of persuasive communication (such as appeal, technological innovation, value
proposition, and perceived relevance in the context of user experience) in media advertising play a
significant role. Furthermore, the data collection from media platforms (including analytics)
enables a deeper understanding of the impact of optimization strategies on consumer perceptions,
behaviors, and value propositions in media advertising. Media platforms significantly shape
consumer behavior based on various optimization techniques that can benefit from a
comprehensive analysis of media platforms (such as Facebook, Twitter, and Instagram) to optimize
media strategies and value propositions (Shirazi, 2016). Media optimization can enhance the
quality of user experiences and improve the effectiveness of advertising campaigns.
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Table 1. Descriptive results related to research samples
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Table 2. Kolmogorov and Smirnov test results
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Table 3. Structural equation model fit indices
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Table 4. Examining the relationships between variables using the structural equation model
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Figure 1. Structural equation model analysis of research with standard coefficients
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Table 5. Comparison of two groups of teenagers and young adults in each of the variables
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