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ABSTRACT

The present study was conducted with the aim of identifying the effect of the
features of fitness Instagram pages and their trainers on the flow experience,
satisfaction and behavioral intention of followers. The present research method is
descriptive and correlational. 391 students of Kurdistan University were selected
as a statistical sample based on available sampling method. The measuring
instrument was a questionnaire. The results showed that the characteristics of
fitness pages on Instagram directly affect the flow experience (0.64), satisfaction
(0.53), and the characteristics of fitness trainers directly affect the satisfaction
(0.44) and flow experience (0.47). ) have a positive and significant effect. In
addition, flow experience on followers' satisfaction (0.39), flow experience on
followers' behavioral intentions (0.51), followers' satisfaction on their behavioral
intentions (0.50), and have a positive and significant effect. Finally, the results
indicate that the characteristics of fitness pages indirectly affect followers'
behavioral intentions through the mediation of flow experience with a coefficient
of (0.33), the mediation of flow experience and followers' satisfaction with a
coefficient of (0.12) and the characteristics of fitness trainers indirectly.
Followers' behavioral intentions through mediation of followers' satisfaction with
coefficient (0.22), mediation of flow experience and followers' satisfaction with
coefficient (0.12) also have a positive and significant effect. It can be said that
active fitness pages and trainers on Instagram should develop a content
production and sharing strategy to provide a flow, as well as a platform for
satisfaction and the expression of positive behavioral intentions from followers
on Instagram.
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Extended Abstract

Introduction

It is predicted that the number of social media
users will reach 4.4 billion by 2025. Instagram is
the most popular social media. Social media and
Instagram pages have focused their activities and
advertisements on young people, in which the issue
of inducing young people to have a thin and slim
body and to take advantage of the ideal body is.
Followers of fitness pages tend to use all of the
page's content, including subscriber
communications, fitness information, visual
content, and even the appearance and
attractiveness of the page's creator, for their
evaluations, resulting in emotional feelings and
behavioral intentions among it becomes
consumers. The characteristics of the environment

Methods

The present research method was descriptive-
correlation based on structural equation model.
The sampling method was purposeful and
available, and only students who followed fitness
pages on Instagram were selected as samples. 9
guestionnaires were left out due to confusion and
the analysis process was carried out with 391
questionnaires. The questionnaires were designed
Results

The demographic characteristics of the samples
showed that out of 391 samples, 241 (61%) male
and 150 (39%) are female. The highest correlation
between the current experience variables and the
characteristics of Instagram pages (0.50) and the
lowest correlation between current experience
variables and coaching features (0.36). The amount
of cholera and elongation in each of the research
variables is between 2 and 2, so it can be said that
the above variables have normal distribution. Since
CR values most of the research variables are more
than 0.7, it can be said that the composite validity
of the structures is acceptable. Given that the
appropriate amount for a combination reliability is
greater than 0.7 (nunal, 1978) and for Ave larger
than 0.5 (Fornell & Larcher, 1981), and according
to the research findings, these criteria for the

of fitness pages and their content can affect
consumers' feelings and perception of the content
during consumption, which in turn leads to their
behavioral intention to continuously use it in order
to achieve their goal. An extensive review of the
literature shows that no research has been done in
the country in the field of the characteristics of
body image pages and coaches on Instagram and
their effect on behavioral intentions with the
mediation of constructs such as flow theory and
followers' satisfaction. As a result, the aim of the
current research is to identify the effect of the
characteristics of pages and fitness trainers on
Instagram on behavioral intention with the
mediating role of flow experience and followers'
satisfaction.

electronically using the Pressline website and were
distributed in the groups and channels available in
the Telegram and WhatsApp social media of
Kurdistan University students. In order to organize,
classify and summarize the raw data, descriptive
statistics were used and structural equation model
test was used in the inferential statistics section.
Data analysis was done using SPSS and Amos
version 23 statistical software.

present variables are adopted. They can confirm
the appropriateness of the reliability and validity of
the present study. In the present study, the model
coefficients indicate that about 50% of the
explained variance (determination coefficient) of
the flow experience affected by the features of the
plates and the characteristics of fitness coaches,
about 48% of the explained variance
(determination coefficient) Page features, fitness
coaches and followers ‘flow experience and about
61% of the variance of followers' behavioral
inscriptions through the sum of independent
variables (features of pages and fittings for fitting
pages on Instagram) and The mediation of the
variables (the experience of the current and the
satisfaction of the followers) is anticipated. The
results are presented in the following two tables.

Table 1. Examining the direct assumptions of the research model

P CR Coefficient Path
0.000 11.80 0.64 Feature of fitness page ~ Follow -up experience
0.000 9.36 0.53 Feature of fitness page ~ Followers' satisfaction
0.000 7.21 0.44 Feature of fitness coaches ~ Followers' satisfaction
0.000 8.59 0.47 Feature of Fitness Coaches ~ Follow Flow Experience
0.000 8.07 0.39 Experience of Flows ~ Followers' satisfaction
0.000 8.90 0.51 Experience of the flow of ~ behavioral intentions of followers

0.000 8.73 0.50

Followers' satisfaction ~ Behavior intentions of followers




Table 2. Examining the indirect assumptions of the research model

P CR  Coefficient Path

0.000 5.12 0.33 Feature of pages ~ Experience of flow ~ behavioral intentions

0.000 4.80 0.29 Feature of pages ~ Satisfaction ~ Behavioral Innovation

0.000 3.02 0.12 Feature of pages ~ Flow Experience ~ Satisfaction ~ Behavioral intentions

0.000 4.30 0.22 Feature of coaches ~ Satisfaction ~ Behavioral Innovation

0.000 4.61 0.24 Feature of coaches ~ Flow Experience ~ Behavioral Innovation

0.000 2.10 0.09 Feature of coaches ~ Flow Experience ~ Satisfaction ~ Behavioral intentions
Conclusion

It is suggested to fitness page administrators,
fitness trainers, followers of these pages, and
athletes interested in this field that by creating a
special and attractive fitness page with widely used
and optimized content, with professional and
efficient training, with strong public relations, and
also by updating the content of the posts at every
moment, they create the fame and popularity of the
fitness page of the follower in the minds of
Instagram users and ultimately facilitate the
process of creating and increasing the feeling of
flow while visiting the activity of the fitness page.
Based on the results of the present study, it can be
stated that the characteristics of fitness trainers
have a positive and significant effect directly and
indirectly, that is, through the structures of flow
experience and satisfaction of  followers.
According to this research, users who are satisfied
with the experience of following and visiting a
fitness page on Instagram are more likely to visit
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the same page again in the future, talk about that
page with others, recommend the same social
media to them, and follow the positive behavioral
intentions of followers. The importance of the
characteristics and characteristics of trainers and
the way they train through the two variables of
gaining follower satisfaction and experiencing a
sense of flow is evident in creating positive
behavioral intentions of followers. So, researchers
interested in this field conduct more applied
research by considering issues such as using a
qualitative approach to identify key characteristics
of fitness pages and key characteristics of trainers
of these pages from the perspective of followers,
using a more general statistical population to better
generalize the results, identifying the motivations
of users following virtual fitness pages, and
identifying and measuring the content of interest of
users following virtual fitness pages.
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Table 2. Correlation Coefficients between the Observed Variables in the Research Model
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Table 3. The Results of the Skewness Test of the Variables
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Figure 2. Research model (software output)
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Table 5. Examining the Direct Assumptions of the Research Model
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Table 6. Examining the Indirect Assumptions of the Research Model
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