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ABSTRACT

The present research was conducted with the aim of identifying the
factors affecting digital content production in the sports industry.
The research method was mixed (qualitative-quantitative). The
population of this study was based on purposive and snowball
sampling methods, aimed at identifying the components affecting
digital content production in the sports industry. Experts and
specialists in the fields of media and digital marketing, broadcasting
authorities, sports presenters and reporters, and sports journalists
were invited to conduct in-depth interviews and to extract open,
axial, and theoretical codes. Among them, the researchers were able
to interview 28 experts in this field until theoretical saturation was
achieved. For the analysis of the data of the present study, coding
was used in the qualitative section and the method of interpretive
structural modeling was used in the quantitative section. The results
of the analysis of the interviews showed that 66 codes were
extracted, which were classified into 12 categories including
cultural-managerial issues, human resources, content robustness,
content appropriateness, content volume, advertising effectiveness,
stunning design, content quality, content subject matter,
coordination, production agents' skills, and sophistication. Paying
attention to the identified factors can facilitate the technical and non-
technical groundwork for digital content production in the sports
industry.
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Extended Abstract

Introduction

The Internet is one of the most important human advances. In today's world, the Internet has
become a vast platform for commercial transactions and a powerful media for marketing.
Therefore, the use of virtual space between individuals is increasingly expanding and
expanding. In recent years, with the expansion of virtual spaces and the expansion of Internet
users, many marketing experts have introduced virtual communities as an opportunity to
introduce companies' products and services. Given the importance of digital content
production in industries, the need to develop it for use in sports is understood. The lack of
serious studies to identify the factors affecting the production of digital content in the sports
industry has led to the lack of solutions for the development of this content. The lack of
comprehensive studies in this area has led to the creation of scientific and practical
ambiguities in this regard. From a practical perspective, the lack of comprehensive studies in
this area has led to the lack of operational solutions for the development of digital content
production in the sports industry. Also, from a scientific perspective, the lack of
comprehensive studies in this regard has led to the creation of a research gap in this regard.
Therefore, the present study aimed to identify the factors affecting the production of digital
content in the sports industry and tried to answer the question: What are the factors affecting
the production of digital content in the sports industry?

Methods

This research is applied in terms of its purpose, descriptive-analytical in terms of data
collection, and mixed-method (quantitative and qualitative) in terms of its implementation
method. In this research, a mixed method with an exploratory approach introduced by
Creswell and Plano-Clark (2010) was used. In the qualitative part, the grounded data method
and the Glaser approach were used, and in the quantitative part, the interpretive structural
modeling method was used. The statistical population of the present research, based on the
purposive and snowball sampling method, in order to identify the effective components on
the production of digital content in the sports industry, was invited from experts and experts
in the fields of media and digital marketing, radio and television experts, sports presenters
and reporters, and sports journalists to conduct in-depth interviews and extract open, axial,
and theoretical codes. Of these, the researchers were able to interview 28 experts in this field
until theoretical saturation was reached. In the qualitative section, first, using semi-structured
in-depth interviews, the statistical sample was asked to answer interview questions aimed at
identifying the components affecting the production of digital content in the sports industry.

Results

The results of the analysis of the interviews showed that 66 codes were extracted, which
were categorized into 12 categories including cultural-management issues, human resources,
content strength, content relevance, content volume, advertising effectiveness, stunning
design, content subject quality, coordination, production factor skills, and luxury. Paying
attention to the identified factors can provide a technical and non-technical platform for
producing digital content in the sports industry.

Conclusion

The results of this study showed that the factors affecting the production of digital content in
the sports industry were classified into 12 categories including cultural-management issues,
human resources, content strength, content relevance, content volume, advertising
effectiveness, stunning design, content quality, content subject, coordination, production
factor skills, and luxury. In interpreting this issue, it is important to note that paying attention



to human resources and cultural-management issues can provide management infrastructure
for the production of digital content in the sports industry. In such a way that the existence of
expert human resources as well as the necessary management and cultural context in the
sports industry for the development and increase of the level of digital content production
has led to the provision of basic standards for the production of digital content. This
indicates that human resources and management and cultural aspects can play a key role in
the path of digital content production.

In order to conduct the present study, there were limitations including the dispersion of
digital content production custodians in the field of sports, including government and private
custodians, as well as the existence of major differences in the performance level of digital
content production activists in sports, which made it difficult to classify and categorize these
individuals for more objective research. According to the results of the present study, it is
proposed to specify the existing standards for digital content production in the sports
industry in order to create a unified approach in this regard. According to the results of the
present study, it is proposed to provide a platform for the development of digital content
production in sports by creating a standard educational system for developing the skills of
human resources active in the sports industry. According to the results of the present study, it
is proposed to provide specialized services in this regard by creating specialized working
groups in the field of digital content production in sports and also specifying standards of
expertise in digital content production in sports. According to the results of this study, it is
suggested that by creating a specific framework in the field of digital content production and
also the existence of monitoring systems in the field of digital content production, a platform
for the development of digital content production in sports is provided.
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Table 8. Second level results
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Figure 1. The interpretive structural model of research (research findings)
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