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ABSTRACT

The aim of the current research was to investigate the partial role of
social network marketing in the attitude towards the consumption of
Iranian sports goods with the mediating role of customer response.
The research was a survey and a practical study conducted in the field.
The research population included customers of sporting goods in
Kerman. 385 customers were selected through purposive sampling
based on the SEM formula for estimating sample size. The data
collection tool was designed based on adopting three questionnaires,
including Kim & Ko (2012) social network marketing questionnaire
(2014), Iranian product consumption attitude questionnaire of
Bahmani (2012), and Golshani's customer response questionnaire
(2018). The structural, face, and content validity were used for
confirming the tools’ validity; and the reliability of the tools was

measured using Cronbach's alpha. To test the hypotheses, structural
equation modeling method was applied using SPSS and LISRELS8.8
software. The results showed that social network marketing had a
positive and significant effect on the customer's response and attitude
towards the consumption of Iranian sports goods, and the customer's
response also had an impact on the attitude towards the consumption
of lranian sports goods. Moreover, the results of the research
indicated that social network marketing had a positive and significant
effect on the attitude towards the consumption of Iranian sports goods,
both directly and indirectly via the mediating role of customer
response. The fitness indices also demonstrated the validity and good
fitness of the research model.
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Extended Abstract

Introduction

The study of consumer behavior and consumption
of sports goods is one of the key aspects of the
sports industry, which has been emphasized in
recent years (Miri et al.,, 2022). Despite the
abundant interest in sports and sports events in
different societies, the market of sports goods can
take a significant share of the sports industry.
Consumers' attitudes and beliefs play an important
role in their purchasing decisions, and therefore
marketers and managers must pay attention to
consumers' attitudes, if they want to gain a larger
share of the market and consequently enjoy more
profits. The use of information technology and its
capabilities in the development of social networks
is considered one of the important methods in
gaining more national and international markets in
the sports industry.

One of the important applications of virtual
networks is its activity in the economic field. The
importance of using social networks as a
marketing tool is growing rapidly and the use of
this technology has brought fundamental changes
in the field of marketing. Social networks have
created deep effects in the relationships between
people in different fields.

Sports products are the main element in the
growing sports industry, which can have a
significant impact on the GDP of different
countries. In order to achieve more success in the

Methods

The research was a survey and a practical study
conducted in the field. The research population
included customers of sporting goods in Kerman.
385 customers were selected through purposive
sampling based on the SEM formula for
estimating sample size. The data collection tool
was designed based on adopting three
questionnaires, including Kim & Ko (2012) social
network marketing questionnaire (2014), Iranian
product consumption attitude questionnaire of
Bahmani (2012), and Golshani's customer
response questionnaire (2018). The structural,
face, and content validity was used for confirming

Results
In order to test the significance of the hypotheses,

two partial indexes of critical value (C.R) and P
value have been used. The critical value is the value
obtained by dividing the "regression weight
estimate” by the "standard error". Based on the
significance level of 0.05, the critical value should
be more than 1.96. Less than this value, the
parameter in the model is not considered important,

domestic and international competitive markets,
manufacturers and companies related to the sale
of sports goods should use new marketing
platforms, including virtual networks, in
managing and shaping the behavior and attitude of
customers in the form of customer response.
Customer response (either in the form of customer
preference or in the form of loyalty) is one of the
other important factors in the buying behavior of
customers in the goods and services market,
which provides the customer's preference for a
product or service. Customer preference means
that according to several competitive brands in the
market, based on what they know and feel about a
brand, they prefer a brand over other brands
Considering the importance of selling Iranian
goods in the conditions of sanctions and economic
restrictions of producers in the country, this
research can be useful in the fields of marketing
and selling Iranian goods. Conducting more
research on the consumption of Iranian sports
goods and existing brands will lead to the
development and strength of this industry and,
accordingly, the development of sports.

According to the main purpose of the research, the
researcher seeks to answer the question: What is
the role of social media marketing in the attitude
towards the consumption of Iranian sports goods
with the mediating role of customer response?

the validity of the research tools; and the
reliability of the tools was measured using
Cronbach's alpha. To test the hypotheses,
structural equation modeling method was applied
using SPSS and LISRELS8.8 software. In order to
collect the research data in the field, the research
group visited authorized sports stores in the four
geographical regions of Kerman (North, South,
East, and West) between April and May 2022 and
asked the purposefully selected customers to
complete the questionnaires. It was provided to
customers who had the experience of buying and
consuming Iranian sports goods.

and values smaller than 0.05 for the P value indicate
a significant difference between the value calculated
for the regression weights and the zero value at the
0.95 confidence level. According to the research
findings, the total effect of social media marketing
on the attitude towards the consumption of Iranian
sports goods is significant with a standard
coefficient of 0.43. The direct effect of social media



marketing variable on the consumption of Iranian
sports goods is significant with a standard
coefficient of 0.24. The indirect effect of social
media marketing variable with the mediation of the
customer's response on the attitude towards the
consumption of Iranian sports goods is significant
with a standard coefficient of 0.19 (P<0.01). The
direct effect of the customer's response on the
attitude towards the consumption of Iranian sports

Conclusion
The results of the research showed that social media

marketing has a positive and significant effect on the
attitude towards the consumption of Iranian sports
goods. In such a way that social networks, as one of
the latest technological achievements and a new
approach in marketing, have been able to have
mutual and rapid effects on the users of these
networks and thus have an impact on the attitude of
these users towards Iranian sports goods.

Another part of the research results showed that
social media marketing has a positive effect on the
customer response. According to this result, social
network marketing can influence the customer's
perception of the company's brand as well as his
behavioral reactions. The presence of social
networks has caused the process of people's use of
the Internet to change completely. These networks
have largely replaced web surfing and using sites for
many people and have gradually taken more and
more share. Social networks allow companies to
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goods with a standard coefficient of 0.65 is positive
and significant. The direct effect of social media
marketing on customer response is significant with a
standard coefficient of 0.30. In order to check the
fitness of the model, fit indices have been used. In
general, among the various goodness-of-fit indices,
in this research fit indices including x2/df, RMSEA,
CFI, GFI and AGFI were reported. The fit indices
showed that the research model had a good fitness.

communicate with end customers directly and on
time with low cost and high efficiency compared to
traditional communication tools.

Another part of the research results showed that the
customer's response has a positive effect on the
attitude towards the consumption of Iranian sports
goods. This means that the customer's preferences
and inclinations towards Iranian sports goods have a
high impact on their attitude towards the
consumption of the goods. Therefore, it can be said
that just as attitude affects behavior, behavioral
examples can also affect customers' attitudes. As the
emotional and behavioral dependence of customers
on lranian sports goods increases, they will have a
more positive attitude towards the consumption of
these goods, and therefore managers and
manufacturers of sports goods can manage customer
response in the context of social networks to help
sell Iranian sports goods.



e dolikad

339 Srdiluy 10 Ol sl o g

VeV VX 2 ol Fo,l

DOI: https://doi.org/10.30473/jsm.2023.67045.1736

«‘s.?&gjg: lao»

9309 SV b 4 (w0 50 (Lluxl Satw 2bsb (o S
Sy Tl (5 il b (S 5

TG 3 Ol 9095 ¢

oS

Sran d ()55 3 sboinl sladSed (L)l (s G285 oy pol> iogh | Sua
gl ) (o gy o adllae (pl 35 (5o Gl 6X25le b Slnl (53559 SYE
SLaYlS glyide |y pimgiy ool (lol dmsle 8,8 ploxl Slise JSbay o8 039 (63,08
2 48505 oo (e Jgo 8 bl by S 8 TAD ulasly S plo)S el ()9
bl dges lgieds Xiedan (¢S diges gy 5l ookl b g (o lisbe Voleo oUae g,
Lol y Jols a8 s slb dolitis p dw 5 olsdl b laosls (6y915,5 5l s Clsil
ot Sl GV Bpas 4y (555 dalidiwyy (V4V) 557 5 08 (eloil (sloaSed (L)L
sl l3e 9 90 ojl 2y S 3gr (V4 IA) (tlS (g pie oy dalidiny o (V2Y)
loas 8 yge3l (sl 03,8 oalital 3l bl b3 e Elg)S ST 515 )13 (g 20T
LISREL8.8 5 SPSS sLajljél pys 3l eslisal L o,k c¥slan oSN Lo, 5
G ymn 4y by S5 g 6 yinio gy Leloinl cladSud bbb ol i ol b odlizl
YIS Bpao &y (5,55 1 55 (5 pihe sl g 23l (gloline g Cote b Sl (o559 YIS
ooleizl cloas obl3k ol o | (S (el @l rizes ol 0392 IS 56
SYLS Bpan o (9,5 g (g po fooly (b it B0k Sl o2 g mafilene g0 4 o2
wollae (33l g 2oy 3 S 35 b sl ey ) (g lbline 5 Cute BT Sl (o5
ool 0391 g3y Je

S slaojly
(SIrl (58529 GV eloia] (oS s ytie Gl (o359 13

*véﬁt? 51 “,\35.13,; OlosT

pole 8ISl ¢Lbjy e k) ki )lS )
ol eclesS wolesS ol sl olsisls o o8
pole oaSiil By Cupe olul XY*
Ol glesS le)S yal duged olRails ¢ 59
‘Lf‘zj)5 F}’Lc ouSLily ‘u_j;)')s Cpdo kil ¥
el elesS cleys ol e oltih

SR 2T e 0 5
Jaberi@uk.ac.ir :aslb),

o oyl @ aliw!

Siolend 5 81 s ple (glo)] g
sloaSed (2b)lib (oo A8 (VFF) g)s8
B9 SV Span & )5 3 (sloa]
csole doliliad (s yrtio ol %25l b S0
Y)Y g (slodiby o clblsy] cy o
REAVA

https://doi.org/10.30473/jsm.2023.67
045.1736

sl 55 ply oKl iyl 36 VY © ] S b 4 Blae s (L] 3>
el jlome 5 oyl )3 gytie baalpd Coley b g ondpitin pj 1S cos dllie oyl .
This is an open access article under the CC BY (http://creativecommons.org/licenses/by/4.0/).

https://sportmedia.journals.pnu.ac.ir/


https://doi.org/10.30473/jsm.2023.67045.1736
https://orcid.org/0000-0002-2721-7256
https://orcid.org/0000-0002-2721-7256
../Downloads/Jaberi@uk.ac.ir
https://doi.org/10.30473/jsm.2023.67045.1736
https://doi.org/10.30473/jsm.2023.67045.1736
file:///C:/Users/z.mohammadzadeh/AppData/Local/Temp/مقالات%20بهار%2014044/(http:/creativecommons.org/licenses/by/4.0/)

29 b gjlre (olainl (slaaSid (Y-VY wigny S 9 Jlg)
e (glaojex )3 38 oy slaally 5 el «
WS oo Wl |y )0 s g mre sl (A8 2L
Silme el pre sladp)S 1 (S (YooY Fgd)
neSod 5 o2l sl .l (3l 0jg> 15 ] Cllad
5 Sl a3y Jb > copor bk Il plgsar sl
bl St LL oje> 3 sl ol 65,
s glaojes o cloinl slaasis .cul 03y sl
3 yol ol 5163,S sl b sl e baily, 5> ises @l
Gl 55 (o8)9 DY gazme (BoriS By 5 (b yide 3)90
sledld 4 puisy Copw ol 28 Ay 4 5 0
Ol (VoYY e 5 Gliyga) 48 25 (2359 2L
9 O )3 5 03 Jpodllhew (o3bj e U lnaSds
s sl (bl e 13 closlizal LB sle;
Sghaso (elol (slaaSud Gl 4 ) JEWS Spae |,
(YY) P iga S ) o,
Sl g OYgaxe o5 Cwl Glib (g Caio
Ll (B)y9 GBS 33 5 WS (o adpe (lyidie 4 |y (Jlite
e @l g OYgaxe LL)lL a5k
Bgd 3390 L) 3 U A8 adje lyide 4 (See S5
5 Sk Sl S ejgel (VYT ogin g SBY)
Slesd g SVgame b w)lw oyl opy3yeloew
5 SNy doys ) Clld Gyl Gler el (2355
whe ol ) &l g Sy 5wl (LI 355
o) S Canl on Slos 5 VI sloli Ll coge
5 JuosS) Cusl 03ly LS5 1) ()9 Canivo lacullad s gacs
Grao 5o b g gite gYE JI (S (Vo8 &l Sen
WhlSen 5 OV ) wBle (o85)9 Y )9S 55 3Lj
Ay 4 gy St > (ol pate b))y SV gaze V0V
b jguiS (3 (bl Mg Wl oo & Mian (555
(VY lingd g alo)) audl awsh ol b
509 SYE (598 b basye clacSys g (Bausaly
5 B By bl ) iy cudbge 4 pliws
oz 5l opgs Dbl sl 5l odlatal b ol (Malliyn
OO g By (RSS9 Capde  (gjbre laSid
Jud Bl e 4 (5,55 5 syt gl B o it
W33y b pitie (5555 g L8y Cu e i 55 (s g 0392

7. Doyle
8. Bruckermann
9. Cousens et al

-

400

Jb 53 dgn jobody adiS Jlo B Jsb 5 ()9 Canio
sby 4 olzzes 55 o] )3 3dipe uphe 9 03 A,
il as g b duwgs (VoY) o)) dmd dobdl 398 a pu
OB Gln b S slacus)d i b ke gaie
eud,ls cpl 5l eolatwl g Cuwl 63,8 dboul i cabize
pre iz gladcys ) (i) Hlul ey 4 Ly
-0 iz Sl gl (Madlw o Lo olide jd calises
sl duwgi )3 el cpl 0TS 5 s o pite a5 Wi,
(VXY T5 5 ) 25 el bl 1) gl A8 Gy
SIS hiy9 Y Grns 5 osiS 8 pns Hld, dalllas
“Jle )0 &S Ded o Camite yi))g Carino (s0ST claads
D559 4 ,0lg a8Me 393 g b (YA T lSem 5 S YV
859 SBYE I3l wilisie gelga 5> ()9 slasluy)
3 & Gy Cate ) el e Wlgie
awh b5 gl OU] CS el 2 1y one i BAsS
3 6yt e mlgze axsliz (lpae s GLLIL cplpl
0y 2 syt S 3l ol @ 4 g Wyl s 4 ) L
o5 95 S Gyas (1S5 doy & Spb N
51 odlatsl (YoVY FSHS g uegS) adl ansly (g
SBaSs dawy o el 5 cleMbl g)4l8
(sto i GB)lil S 53 e slaby) I (S eleiz]

Dedise Cymite (5559513 ) (Hellin 5
oeloizl g oolaBl S5 ore Sl g 8L e
Gl e (ol slacus,d ol Ll ausly ol
S yd g plyde g WS oo @al (Giloodlin 5 Jols
g ol 03,5 Ihy 58 (ilome sl 4 (> 5 1B ol
srasid 1) slonl Glaails) elgl 2080 jl (S
ol a5l il sy Caivo (sl |y (ogilly slo il

1. Lu

2. Weight et al

3. Lee & No

4. Baker et al

5. Terason

6. Glimiis & Cark



T Snl e Y Gpas 4 (5,55 5 elainl sbasid bk s GRS 1)) Sen 5 g2l

WS ol elenl slaasis 51,08 b)liL slacld
Lb es s oLyl glacyld cal o) dmi cpl 4
) olbbre 355 5 aiaps cd b GB ol S il
Sl g SLSs 288 bk Blial gow 4 g o358 Gl
slaulld 5 ol plod 5l Wb beS b Gua cpl 4 o,
dp Slids 4 eleanl oSt slacl Gla lp 35
A6 oy b (V) ghlSen 5 plale g o
oy ol (28559 Y Lb)lik > eleinl slaasis
W kel gy sl bdSl p OYgame STyl
a3 5T Lbbre ()13, A g <8 )lie iy 3]
~aSed bl 5t ddllas > (VoY4) ylSen 5 oljgd
Obyide dixe L3 Mab g oy ()] p (sleal gl
sl oLl slacdlé sl b)) (gleelSisg b
St 5 20 13 10 5 (500 oy G5 2 sle]
Oikot (Vo) hen 5 abdiaze )b (gylolize o
5 5k jlodliul b eler] (glaaSid olpde 15,8 olo 095
5 sl &l bl Cbls)l > ed pnnidy )
Srased 3 398 Ky glacyld ()5 518 L piozen
03905 odalia |y acglled cpl & (e ozl (eloia]
Iy 25 B b yide (5,089 o) S's 5l opl 5l eolazwl b g
Sy il eals Glalil caa 5o Glyide Gl g 0390 Cugls
2 (7o18) ol Jaidg, sloail 5 nles ol 1y
sisdy gyito b blo)| duwy g olaa] clbasis sl
sl cwl ous AT L)L cbedls slacys)
lib g b plis (V0) ohlSes 5 (i
oM By Gl g By ohg W)l p (sleiz] sals,
oS B pae Fuwly p N oy B))] wimen g Cunl IS I
il o Sl 35wy ohy b)) g 4nsliS st
S oo Joas |y 0SBy gl p slal ey,
il o gl (VW) llen 5 jmelie slaadl
905 & bles 2 g)bline g Cuto b ela] (slaasis
s b slaail )b Jease b (gyudie b 550
i, s e ok STyl iyl ol ol (Fo7) oS
oibgh @l pelel sl SE pbie 44
claals) slad o Lblik (VYY) fohKen 5 Llaolyl
ol 330 8 56 55 oy el
Bjg> > Uk 45 wmdee GUiS hagy Oldl y9pe
a el gl sl claasls 5k 51 ob)liL
5 0l o3> 3l Ml 5 0351 03 4y 9 (glod 2 (e

8. Upadhyay et al

4 s 33l iloolST 1 a8 15yl 1y bl ol latiles,
(Pyo 2oy 5 sawl) Wlely JiE il 55y VS
(Y0
eS8 b ghyde (Simod Bi3las 5l (5o Gl
sl (YA QS g ghs) 50 iy o3l Y guasme
3oy B 5> dx 5 (yudio a5 B ) 42) (g ynde
©load 9 VI Ik )3 b yide 25 518 13 wee Jolge 1500
@ obis b YE G 4 cus |y gyiie ey & Cul
Ny bz 4 dgi b Culine (pl 4 (g yde a5 )05 jen
e 90 3 & @l bl BT Spae I3l 5 (B
iy ple p ) Up S S o olas! 5 Al o Ky
ocwlis o b Vs Ny gy wnde gy
OLaddMe 3y50 sadip (3,5 pasete (glp GBI B ae
5 &395) 98 xSoilul by Sl ag)S ole
5 ]y e gy (VM) Sl g i (V08 T Sen
9 i) W25 s cwlual Fub g ()8 Gl
L (2lad lils Jols 6)ld) Gl (VM S
e gl ol s Jols (gl Gy 5 (S92
P o CBbp 4 Jlod iy g 5 i dw jl (g
WhHer 5 9395) 3b HIE qwyp 3j9e Np )by
Ay
ooy byl b oyp b (VoVY) TS5 g g5
oS 0o QUi (e 3 (B9 Gy S b el
il g Sldls 3 (e A Wil oo sloia] saails
Ty S el il auh 55 Sy gy
Gl s ol 8 (Vo)e) PS5 wg s (Vo)
039 by Jpame b Ny Cluay g (55 L ke
o] )L s yiie Gl s pSojlul (sl & (gpsboar
(Vo 0)) "has ) 235 o S gl )55 polisl o 1y (s o
2 By plejle S gide b bl copte (655,50 L
bylgy 2,505, S5l wple JB) oSl jo db lis ikl
oyl &5 g odlatel an)lSy KB4 (eges
Sraley o byl (Slls glayg (sl (sl
i 3)S09) onl syl dex 1y g e
g 655 LSS Sl @y (V+oF) Tolige

. Seo & Park

. Godey et al

. Niu & Zhang
.Kim & Lee

. Lloyd & Luk
. Garcia

. Mouzas

NN RN



Nza il 6xS o ey pialali sl do il glod
Syl i)l 4 Sl e (2 slaolyd 4 (Saly Sl
5 iy SAYIS pma g cul 3 ol 2
il ebsle cais pl drwy 4 U asb e Sl
O edd C,Jw cel J"?’u‘" u_cl.o.ol laasus
B9y & e g ol iS5l gyl g B ) Slul Y
Ded LB (Y Wy

By sLYE lyide GlilS l ise gy b
@ obpde GRS GRIEN 4 Sl Glagh cnl mb
w2l Glnl (03559 GBYE Gig) dawgs sl |y (alespeal
859 SLYE GLb)lik g GBSy cwl (6y9p8 25l
Sawi ioli8l g sloinl cladSs joynd 4 asgi b il
039 A drgie dusly (5l ydS dod 5 (i Ao )3 ()8
L5.:-Lo.‘._'>| laasus O A Cad g 0392 u.c—Lo.o] s
ol 3 pY slacspliel o il B g s culige )
GbdSd L gy ol bl 4l Oyl naSius
4 G ol gl 5 G555 2 Wl 8L g el
alp ) el Gl Nlge Slpl o5y VS
SaS & syt b 48 pal iy oV B 1)y
g asby pbyide (B 5,8y Cope 4 Sl
il sl 90 pogad )3 sy Oloreuad ilyn
9 Sl (g SIS & e lyitie (5,55 bl b
S8 plde (51518 a4 Sl gpule Gl
Sl (G85)9 SLYE Xy umdsa I 65 JelS S5 g 03905
OBy il anib L) b awslde o g byide oyle p
Wby So sk sln Sl piegk ool s o)
5 LY oSy e ,s oy Sopluad bl
Oladllas 3959 b jaulS 31 10 bl S50 (oyg &Y guaste
dab g Xy ohag 05 slea] laased bl ae; 5
Big> > Slnl GV Gpae &y ()55 5 (sloinl loasis
WS Syge Slnl (#8559 SYE ofg 4 (8)y5 L)L
2 el glacdld wibie g9 5 pY Wl
0555 3 O 585 5058 )15 s y90 ezl (sloaSis
2365 )18 (o 290 Slnl (Bhyg SYE SBpae 4

2590 o 4 o hagly Sgdne Sl e ) im0
S5 elein] laeSed Dbk 8l an b oS
Srbe Gy (20le 28 b Sl (23555 VB Spae &

b Lol il o wywd 5 Ll 5,8 o odlil Bgui
@ B ) e ool B Cojgme b (gl (polai
by gyude Jl & (Sl g Sl (8559 VI Span
Slpl VB igy8 Cuenl ) o b .0l sanlie 24 o0
2 GBSy ooladl clacodgize 5 m s ulyd )
GB9R 9 il i ) Sl Liagh (nl 5aS
o) > yud slapingly plonil 298 Blg dude (Slnl (VI
9 dwgs 4 35290 SNy 9 Slnl (LB)y9 Y Bpan
)3 29 e by dmgs ol @ 4 g Gt ol (5308
loaSid bl i 4wl oy B (tagl ol
G U0 syide Fl (oxbe pite joan b (ele
D9 43y Slpl (b)y9 SV B pan

Whly lacadsgie s lulpd 0 (85 )8
Gy 29350 acudgise LS g o)l Cuedd il
MF By 9 88 lp (e e dlg oo 9iS sl
390 GBI (s85y9 YL (B985 Mg axas 3 9 S5
bis 5 Qo ol Jo 3 K3 B 5l 05 )5 ey
(5 0288 (ol Jol) (58559 YL Cato 5 ol e
sladst d92g 4 dogi b pdS b Sy by
Sloy Sl o 3l Gl (8555 Sligy o S5
oablS el pl sy oo S 4 Hladd Logy ¢ olaal (S
ol oad (B JERUSAG (B (SraSdyy (> 5 39
Y logase 5 B cile YIS gyl 3909 b
CYE A5y o s ol B iS4 )
slp @ludn S5 ggdge (nl g oMb e g S5 (J3D
2l B cale oy 5l coles g (golaiBl JMawl
@ Shp Slso gl cale (VB g55 3529 L g
Gl Sip il o 8 cud ond 3y yeuS sl
Sy (S CabsS Cwl (e 4251 cul (B wligs
9 ol Lol il 0 ) sld) ws o Slpl S5
Wy oog i (2B losip 4 (BuSpas Ll
Sops Ol Jl Gle e cnl > lapingh pbsl pg)
Al

Slil 5 Slal (859 SLYE Sy g (99)8 costi b
e il Gk 5l el jeba 5 dilse 5,k ) Ll
B e ) e gl Ol (sleinl e
359 SLYE 4 Cond Wiy a5 B > a2 5 )by
Ml Slrl 8ips GYE oy col 5l g murd Rl Syl
Cand & Slplo Eou jd ioren ¢ yedS Bb o ) o
5 395 o Syl Y jiin Mg cel 3 4 Kyl



e Sl (5559 GYE Bpae a4 (5,55 5 eloial baaSis Sbylb oo 585 1)) e 5 > A

Q& Bie (ibgh ol Bua b canlie (ol 48,5 plx]
S S 5 e i o 0 st J
ohB b Slpl by Y Gras 4 (5SS el

PRIR (P9ee Ju
Giloo yobs dslllae ogpie Jdo o imgh Claal 4 dagi b
Al o gy BB S S

)l it > (g yiddio gl (Suilio

i b R

A R sYs

Olpgf (sospie Jio Y S5
Figurel. The Research Conceptual Model
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Tablel. Factor loadings, Cronbach's alpha values, Composite reliability, and Average Variance Extracted
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Table2. Demographic features of the research sample
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Figure 2. Extracted Standard Coefficients of the Research Model
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Figure3. Extracted T-Values of the Research Model
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Table4. Goodness of fit indices of the research model
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